Section 1: Preparing your SEO and
Performance for 2023 and Beyond




ABOUT ME

» President & Founder of Crush The
Rankings

« Search Engine Land Author

- 4 « SEO Training

Ny . : » Algorithm Penalty Recovery
= « FSU Alumni + MBA

Taylor Kuriz « Professor at Front Range Community

College




ABOUT T
SESSION:

N

During this module, you will learn recent
changes from Google, what new
benchmarks and metrics have been
introduced, how to determine if your
website is compliant and, if not, how to
clean the website up to meet, or exceed, all
known benchmarks. After this session, you
will have a solid foundation and
understanding on how to audit and analyze
your website to get it to peak performance
and ready for 2023 and beyond.



Download workbook:
taylorslides.com
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Recent Changes by Google




le algorithm
updates in 2021

A new year is about to begin and it’s a good time to take a look at the
updates released during the past year. 2021 was a full year for Google
and SEOs: multiples Core Updates, Page Experience Update, Spam
Update, etc.

MozCast measured a

40% day-over-day drop in .

SERPs with Featured Snippets, with a mysterious
Google announced an update to reward return to their previous levels three weeks after.
in-depth reviews over thin reviews and
spammy affiliates (impacting
English-language only at launch).

Danny Sullivan of Google, said that
‘both parts of this spam update were
“global” updates that targeted
both web results and image
results’.
A follow-up to the
June Core Update,
it rolled out from July 1-12.

This update included Core Web Vitals and impacted both
organic results and News results (including Top Stories).

We do not know if this update
targets link spam, content spam,
or other forms of search spam.

s R > Google informed the public of a new system that can
This is the third core update generate titles for website pages. It will focus more on
Google released in 2021. accurately describing what a page is about.

This will impact
: product reviews =
on English-language pages. It will
take about three weeks to
< complete.

Google documented a change called
Translated Results currently limited
to India. It auto-translates the titles
and snippets between languages.

cnorawl

Make smarter SEO decisions
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Positive or negative shifts in desktop search
rankings, occurring on or after March 3, could be
attributed to this update.

This update enhances Google's
ability to identify high quality
product reviews.

This update began on May
25, 2022, and was completed
on June 9, 2822.

The 4th in its series, the update improved the
initial algorithm released in March 2821.
Unlike many other algorithm changes, this one
was announced.

An update that seeks to improve the quality of search
results by promoting helpful content. The algorithm
relies on machine learning to identify unhelpful
content.The update was completed on September 9th.

ore Update

The second core update of the year, released just 3
days after the Helpful Content Update was rolled out.
It resulted in some rank volatility, but was overall
considered weaker than other core updates.




Although a typical update, this one caused quite a stir as it
rolled out one week after the core update and very shortly after
the helpful content update.

Q

The update, available in the English, French, Japanese, and
German markets, now displays site names in order to make it
easier for users to identify the specific website in the search
results.
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s

After 11 months of preparation, this update, targeted at
fighting spam, was released worldwide and in all languages.

December

Helpful Content Update

A first update rolled out across search results 4 months after
the launch. This version of the update expands to all languages.

This update utilizes SpamBrain, Google's AIl-based
spam-prevention system, to fight link spam in search results.
The update impacts all languages.
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FREE TOOLS TO CHECK SERP VOLATILITY

https://www.rankranger.com/rank-risk-index

Google Mobile SERP Fluctuations: Last 30 Days
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https://www.rankranger.com/rank-risk-index

FREE TOOLS TO CHECK SERP VOLATILITY

https://www.semrush.com/sensor/

SERP volatility for the last 30 days Normal range 2 7
® 10

All categories Another ordinary day.

® Low @ Normal High @ Very High

10



https://www.semrush.com/sensor/

| ";! Mordy Oberstein & :.,2 Mordy Oberstein € @MordyOberstein - Oct 19, 2021 4

@MordyOberstein : p -
. Replying to @MordyOberstein

But what about mobile? Year-over-year that's a dramatic 84% increase in the instances of high
rank volatility!

Looking at just "high" levels of volatility (again high being
5/10 - 8/10 on the Sensor)... we're already at about 50% of
2021 being volatile!

% of Days with High Levels of Rank Volatility
(Mobile)

&0.0:0

- + 84 9%

30.00%
20,005

Mobile (High Volatility)

10.0:03

0.00%
2020 2021

5:22 AM - Oct 19, 2021 ()



https://www.seroundtable.com/google-search-algorithm-updates-more-extreme-32277.html
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GOOGLE UPDATES SINCE 2003

M Update Part 2
July 1 & July 12

jle Link o
th el iqte
Algo N ey -
November 3 R =
: " uct Review
so0gle Spam Update

! February 22 ] August25
-ore Updat he Page Experience he Helpful Conten
J;d.‘:‘:l-r Update
ber 2021 Loca March 23 (‘-"\
March 2022 Product $ -
>
Algorithm June 10 kS
August 1 n Victim %
8road Core Algorithm Update + The Featured Snippet ' . . T Protection 3
October 25 vy O A ’ June 15 §
A “Small’ Update The BERT Update May 2020 Core Update he Page Experience s
December 9 T June 23 ’
unconfirmed Halloween Update | The BERT (Worldwide | DPecember 2020 Core i The June 2021 ¥ <

019 2019 2020 <3

February 13 January 13 1

valentine's Yy anuary 2020 Core he Passage Ranking

March 12 January 22

The Florida 2 he Featured Snippet The Product Reviews

June 2 eduplication ¢

June 2018 Core iate
June 11 + The Mobile Friendly Update ' June 25
Payaay Loan May 3 November 10
. e nne d Update he Fall Flux
September 26
I TUMImenNg f pdate . he Maccabee pdate

20 S 201 S 0 -

January 11 ! January 10

Page Layout Refresh Panda Update ve Interstit
September 23 Update
The Pigeon Update pdate 4.0 & February 1
) o ebruary | Update

ntegration February 7 .

A\
January 18 5 2 '
he Vince Ut January 11 April 24 - Sept 23 '
1€ ydate The Pengu
Th August 10 pdat 'L ) ,'
up The Caffeine 3 September ’
P AN Freshness Update Exact Match Domain s

December 15

y Daddy . -




Algorithm Update Resources

Google Search Quality Raters Guidelines
https://services.google.com/fh/files/misc/hsw-

sqrg.pdf

Official List of Google Updates (Confirmed):
https://developers.google.com/search/updates/ra
nking

Rank Rangers Sensor:
https://www.rankranger.com/rank-risk-index

 SemRush Sensor:
https://www.semrush.com/sensor/

* Google Helpful Content Update:
https://developers.google.com/search/blog/2022/
08/helpful-content-update

* March 2023 Core Update:
https://www.seroundtable.com/google-march-
2023-core-update-35061.html



https://services.google.com/fh/files/misc/hsw-sqrg.pdf
https://developers.google.com/search/updates/ranking
https://www.rankranger.com/rank-risk-index
https://www.semrush.com/sensor/
https://developers.google.com/search/blog/2022/08/helpful-content-update
https://www.seroundtable.com/google-march-2023-core-update-35061.html

Non I.T. person: What's it like working inggg ?
Me: Imagine a merry-go-round

Non L. T. person: Sounds fun
Me: i'm not finished
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Buy KISS tickets from the official Ticketmastercom s
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Main content

= (Google wants to know how words and concepts are related to each other.
= What words are closely related to other words (i.e. word embedding)?

= Related entities are important.

= Focus on structure, readability and context.



Video optimization

= Use video sitemaps (visit sitemaps.org)
= Use on-page markup (visit schema.org)
= Consider the audio (must utilize transcriptions)



Schema markup

= Helps search engines understand content meaning
= Improves search rankings

= |eads to rich snippets (sometimes)

= Schema.org




Google
Structured Markup
Helper

gle Structured Data Markup Helper

red Data Markup Helper
Email

This tool will help you add structured-data markup to a sample web page. Learn more

To get started, select a data type, then paste the URL or HTML source of the page you wish to mark up below:
Articles Book Reviews Datasets
Events Job Postings Local Businesses
Movies Products Question & Answer Page

Restaurants Software Applications TV Episodes

HTML




Schema.org Documen tation  Schemas  About

NEW TEST @ @

Schema.org
Validator
Tool




how to go viral on tiktok

All (3] Videos &) Images { Shopping

Featured snippets

= |dentify a frequently asked
question
= Answer it simply and directly

How to Go Viral on TikTok

. Kick your video off with a bang. ...

. When deciding on video length, keep it as short as possible. ...
. Record your own audio. ...

. Use trending music or sounds. ...

. Tell a story. ...

. Share tips, advice, favorite things. ...

. Always have a strong call to action. ...

1
2
3
4
5
6
7
8

. Include random details for people to comment on.

More items...

https://www.voyageandventure.com > how-to-go-viral-on.

How to Go Viral on TikTok - | gained 1 Million followers in 9 ...




TARGET FEATURED SNIPPETS

Featured snippets reduce clicks on the search results

I

29.8% 25.8%
without clicks without clicks

70.2% 74.2%

with clicks with clicks

Search queries without
featured snippet in SERP

Search queries with
featured snippet in SERP



Featured snippets

= Check the SERP in incognito mode

= Determine if it's a paragraph or list

= Add the relevant schema to the page

= Keep your paragraphs short (<50 words) and lists short (sentences)
= Add the query within the answer when possible



Al Integration into SERP

B¥ Microsoft Bing Q_ SEARCH £ cHar v g 20 @ Q —

‘>

Welcome to the new Bing

Your Al-powered copilot for the web

5 Ask complex questions Get better answers % Get creative inspiration

"What are some meals | can make for my
picky toddler who only eats orange-colored
food?"

“What are the pros and cons of the top 3 “Write a haiku about crocodiles in outer
selling pet vacuums?* space in the voice of a pirate”

Let's learn together. Bing is powered by Al, so surprises and mistakes are possible. Make sure to check the facts, and share
feedback so we can learn and improve!

Terms of Use  Privacy Statement

Bing Al
g (=) |Ask me anything

)/2000

M reedback



Al Integration into SERP

«~, Searching for: strep throat symptoms

«/ Generating answers for you...

Strep throat is a bacterial infection of the throat and tonsils that generally causes throat irritation. The
symptoms of strep throat include * 2:

* Throat pain that usually comes on quickly

¢ Painful swallowing

* Red and swollen tonsils, sometimes with white patches or streaks of pus

¢ Tiny red spots on the area at the back of the roof of the mouth (soft or hard palate)
* Swollen, tender lymph nodes in your neck

e Fever

e Headache

e Rash

* Nausea or vomiting, especially in younger children f
If you think you have strep throat, it's important to see a doctor 2 . They can perform a physical exam

and check for signs and symptoms of strep throat. If necessary, one or more tests are ordered ' .

Learn more: 1.bing.com 2. mayoclinic.org 3.cdc.gov 4. healthline.com 10f15 @

@ [ How is strep throat treated? ] ( What causes strep throat? ] ( How long does strep throat last? ]

s New topic (=) Ask me anything...

P




Al Integration into SERP

 Bing Chat Answers Now In Bing Search Results

 Google launches Bard, its answer to ChatGPT — here’s what
it looks like

* Google begins to open Bard to a limited number of users

 Google Al chatbot Bard flubs an answer in ad (Video)

e Your SEO guide to the ChatGPT API



https://www.seroundtable.com/bing-chat-answers-now-in-bing-search-35086.html
https://searchengineland.com/google-launches-bard-its-answer-to-chatgpt-to-trusted-testers-here-is-what-it-looks-like-392729
https://searchengineland.com/google-begins-to-open-bard-to-a-limited-number-of-users-394565#.ZBnHThYNaMU.twitter
https://www.youtube.com/watch?v=oGPEL9EVOyA
https://searchengineland.com/chatgpt-api-seo-guide-394411

Health Audit:
Ensure a Strong Foundation

Suggested Tools

SEMRush
AHRefs
MOZ
https://www.seoptimer.com/



https://www.seoptimer.com/

Health Audit: SEMRush




Site Audit: Crush The Rankings v (Gl E Ul O Looker Studio | A, PDF A, Export || &
www.crushtherankings.com Updated: Sun, Feb 5, 2023 & Desktop JS rendering: Disabled @& Pages crawled: 87/100

Overview Issues Crawled Pages Statistics Compare Crawls Progress

Sita Health 1 Errors 1 Warnings 1 Notices 1
0 -2 130 +1 61 no changes
3 . 130 oo . —e G4 ee . s—e

0 ../.7./1 0 0

95%
+3

@ Your site 95% Thematic Reports

¥ Top-10% websites v  92%

Crawlability HTTPS International SEQ Core Web Vitals

Crawled Pages : . .
[v] 0 International SEO is not (v}

O 97% +ex O 99% implemented on ths e J 60%

87 o changes View details View details View details
g

® Healthy 9+1 )

Site Performance Internal Linking Markup
® Broken 0 -1

O 100% -ax O 91% -2« O 100%

Have issues 75

@ Redirects 2 View details View details View details

Elocked 1




Overview Issues Crawled Pages Statistics Compare Crawls Progress

Site Health 1

66%

no changes

® Your site 66%
¥ Top-10% websites v  92%

Crawled Pages

5,408 -

I i
® Healthy 3

® Broken 1

Have issues 4,950 +9
® Redirects 450
Blocked 4

Errors 1

25 no changes

3(} '-H—'"“l—‘—I —

0

Thematic Reports

Crawlability
O 87%

View details

Site Performance
O 74%

View details

Warnings 1 Notices 1
84,456 17 16,141 o5
85K s—s—n—s [p— . 16K s—eo—n—s ——
0 0
HTTPS International SEO Core Web Vitals
1) International SEO is not 0
0 89 A implemented on this site. -) 56 /O +12%
View details View details

Internal Linking
D 63%

View details

Markup
0O 100%

View details



[0\ Search by check ] [AII 37 | Errors 6 Warnings 17 Notices 14 Triggered checks w

Errors (6) 1

A full list of AMP-related issues is only available with a Business subscription plan

0 pages returned 5XX status code  Learn more

0 pages don't have title tags  Learn more

0 internal links are broken Learn more

0 pages couldn't be crawled  Learn more

Category w

13 new issues

? Send to...
? Send to...
? Send to...
| W— ? Send to...
? Send to...

? Send to...

©

Upgrade to Business BKO]




[Q Search by check ] All 37 | Errors 6 | Warnings 17

Warnings (17) 1

45,464 issues with uncompressed JavaScript and CSS files

26,159 issues with unminified JavaScript and CSS files

MNotices 14

Triggered checks w

Category w

96 new issues

58 new issues

10 new issues

60 new issues

22 new issues

16 new issues

1 new issue

r? Send to...

r? Send to...

r? Send to...

? Send to...

2 Send to...

? Send to...

? Send to...

? Send to...

r? Send to...

r? Send to...

r? Send to...

r? Send to...




All 37 | Errors 6 Warnings 17 | Notices 14

6 pages have duplicate content issues error ~ Why and how to fixit ~ ( Send to...

@® Hide Page URL | Filter by Page URL Q Advanced filters w

Page URL *

Sign up : Contently
http://contently.com/register [

Sign in : Contently
http://contently.com/signin [’

Content Marketing & Strategy Blog | The Content Strategist | Contently
http://contently.com/strategist/feed/

Sign up : Contently
https://contently.com/register ]

Sign in : Contently
https://contently.com/signin 4

Content Marketing & Strategy Blog | The Content Strategist | Contently
https://contently.com/strategist/feed/ [

n10v

Duplicates +

il

> 1 pages

> 1pages

> 1pages

» 1pages

> 1 pages

> 1pages

Total Checks |

O Failed: 6
Successful: 9100

Discovered =

8 Apr2022 (12:05) @
8 Apr2022 (12:05) &
8 Apr 2022 (12:05)
8 Apr2022 (12:05) @
8 Apr2022 (12:05) @

8 Apr2022 (12:05) @



1,082 pages have duplicate H1 and title tags warning  Sendto...

Total Checks |

- E . Failed: 1,082
& Hide Page URL Q Advanced filters w ( -\,
Successful: 3,801

Filter by Page URL

Page URL =

' Want to Scale Your Content Program Internationally? Take This First
Step
http://contently.com/2018/09/07/scale-content-program-internationally/

' 5 Steps to Minimize Sourcing Snafus in Content Marketing
http://contently.com/2022/06/23/5-steps-to-minimize-sourcing-snafus-in
-content-marketing/

' The Depressing Reality About Writing Books
https://contently.com/2011/02/17/the-depressing-reality-about-writing-bo
oks/

' How Startup Birchbox Uses Content To Sell Tons of Beauty Supplies

https://contently.com/2011/08/01/how-startup-birchbox-uses-content-to-
sell-tons-of-beauty-supplies/

' How To Get Millions Of Pageviews With Your Content Marketing
Strategy [CASE STUDY]
https://contently.com/2011/08/01/minnesota-vikings-content-strategy/

' How to Develop a Community Management Plan

https://contently.com/2011/08/12/how-to-develop-a-community-manage
ment-plan/

' How To Never Run Out of Blog Post Ideas

https://contently.com/2011/09/20/how-to-never-run-out-of-blog-post-ide
as/

' The Best Tools on Wordpress to Make Your Content Look Great

https://contently.com/2011/10/05/the-best-tools-on-wordpress-to-make-
your-content-look-great/

Title

Want to Scale Your Content Program Internationally? Take
This First Step

5 Steps to Minimize Sourcing Snafus in Content Marketing

The Depressing Reality About Writing Books

How Startup Birchbox Uses Content To Sell Tons of Beauty
Supplies

How To Get Millions Of Pageviews With Yo...ntent Marketin
g Strateqy [CASE STUDY]

How to Develop a Community Management Plan

How To Never Run Out of Blog Post Ideas

The Best Tools on Wordpress to Make Your Content Look G
reat

Discoverad =

30 Dec 2022 (03:21) 'O

23 Sep 2022 (07:04) | &

20 Sep 2019 (09:32) @

23 Dec 2022 (07:52) o

23 Dec 2022 (07:52) 'O

23 Dec 2022 (07:52) 'O

30 Dec 2022 (03:21) @

23 Dec 2022 (07:52)




BREAK OUT:
CONDUCT AUDIT OR ENTER
YOUR SITE INTO

Free Tools/Resources:
https://www.seoptimer.com/
https://seomator.com/free-seo-audit-tool
https://www.seobility.net/en/seocheck/



https://www.seoptimer.com/
https://seomator.com/free-seo-audit-tool
https://www.seobility.net/en/seocheck/




Page speed

= Large, slow-to-load pages run the risk of being crawled only partially or
skipped completely. (15MB MAX)

= (oogle recommends above the fold content load no slower than 1 second.


https://searchengineland.com/googlebot-will-crawl-and-index-the-first-15mb-of-content-per-page-385995#:~:text=Googlebot%20can%20crawl%20the%20first,15MB%20of%20content%20for%20indexing

Page speed

= Compress images
v Compressor.io
v" Tinypng.com



Core Web Vitals

]

(Loading) (Interactivity) (Visual Stability)
Largest Contentful Paint First Input Delay Cumulative Layout Shift

2.5 sec 4.0 sec 100 ms 300 ms



Checking Core Vitals

e https://web.dev/vitals/

e Standards

 Largest Contentful Paint(LCP)- how long it takes for the largest piece of content on
the page to render. (2.55)

* First Input Delay (FID) - FID measures how long it takes for a user to get a response
from the site in the browser, such as a click interaction (<100ms)

e Cumulative Layout Shift (CLS)- focuses on the visual stability, such as moving
elements as the page loads (0.1s)



https://web.dev/vitals/

Core Web Vitals (Comments from John
Mueller on 8/6/2021)

‘ johnmu - 2d (&)

It is a ranking factor, and it's more than a tie-breaker, but it also doesn't replace relevance.
Depending on the sites you work on, you might notice it more, or you might notice it less. As an
SEQ, a part of your role is to take all of the possible optimizations and figure out which ones are
worth spending time on. Any SEQO tool will spit out 10s or 100s of "recommendations", most of tho
are going to be irrelevant to your site's visibility in search. Finding the items that make sense to

work on takes expe

The other thing to keep in mind with core web vitals is that it's more than a random ranking factor,

it's also something that affects your site's usability after it ranks (when people actually visit). If you
f

get more traffic (from other SEO efforts) and your conversion rate is low, that traffic is not going to

be as useful asw Ve . _ speed affects your

conversion rate, which it usually does). CWV is a great way of recognizing and quantifying common

user annoyances.,




CHECKING YOUR CORE VITALS THROUGH GOOGLE



r» PageSpeed Insights

D Mobile

G2 hittps:/iwww espn.com/

[] Desktop

Core Web Vitals Assessment: Failed

Computed from the B Core Web Vitals metrics

over the latest 28-day collection period.

L ¥
Learn more
First Contentful Paint (FCP)
3s
?_
Largest Contentful Paint (LCP) R
3s

™ Latest 28-day collection period

(3 Full visit durations

LT Various mobile devices

= Various network connections

Expand view

First Input Delay (FID) W
51 ms

?_—_

Cumulative Layout Shift (CLS) R
0.08

?-__

&5 Many samples (Chrome UX Report)

& All Chrome versions



r» PageSpeed Insights

D Mobile

A First Contentful Paint (FCP)

3s
 —
Page Loads
Good (£1.83g) 38%
MNeeds Improvement (1.8 5 - 3 5) 37%
Poor (= 3 5) 25%

? 75th Percentile - 3 s

Largest Contentful Paint (LCP) R

3s
| ——
Page Loads
Good (= 2.55) 65%
Needs Improvement (2.5 5 - 4 5) 22%
Poor (= 4 5) 13%

9 75th Percentile - 3 s

™) Latest 28-day collection period

(E} Full visit durations

LT Various mobile devices

=" Various network connections

[] Desktop

® First Input Delay (FID) R

o1 ms
i e —
Page Loads
Good (= 100 ms) 81%
Meeds Improvement (100 ms - 300 ms) %
Poor (= 300 ms) 12%

? 75th Percentile - 51 ms

Cumulative Layout Shift (CLS) W

0.08
- — —
Page Loads
Good (= 0.10) 79%
Meeds Improvement (0.10 - 0.25) 16%
Poor (= 0.25) 5%

¢ 75th Percentile - 0.08

o5 Many samples (Chrome UX Report)
& All Chrome versions



= Google SearchConsole

t any URL in "https://www.mmtcfl.com/"

M Overview
~”  Performance

Q,  URL inspection

Index
Iy Coverage
Eg Sitemaps

&  Removals

Experience

Q Page Experience

Core Web Vitals

(#) Core Web Vitals

[] Mobile Usability

Enhancements
£ FAQ
£ Logos

& Sitelinks searchbox

e ' v 1

Mobile OPEN REPORT >

= () poor URLs = 1716 URLs need improvement = () good URLs

150
100
ED L\——J
0 A .
7/28/21 8/9/21 8/20/21 9/1/21 913/ 9/25/21 10/6/21 10/18/21
DESktDP OPEN REPORT >

== () poor URLs = 176 URLs need improvement = () good URLs

150

100

50

- P e




Core Web Vitals > Mobile

[+] Poor
0
Mo issues ®
URLs
150
100 I jinniimm
30 ‘ ‘
TR \
” © © ©
Fr28/21 8/9/21 8/21/21 92521 914421 9/26/21 10/8/21 10/20/21
Details =
Status Type (3 Validation <l Trend URLs
Meed improvement LCP issue: longer than 2.5s (mobile) o Mot Started - 116
Poor CLS issue: more than 0.25 (mobile) M/A I a
Poaor LCP issue: longer than 4s (mobile) MN/A j . 0
MNeed improvement CLS issue: more than 0.1 (mobile) MN/A J L 0



= Page experience on mobile

& Overview
~7  Performance

C,  URLinspection

Index A
[y Coverage
Ta sitemaps

O  Removals

Jefjence .

O PageExperence | <

(4) Core Web Vitals

[0 Mobile Usability

Enhancements .

FAQ

@«

@

Logos

@

Sitelinks searchbox

@

Unparsable structured data

Security & Manual Actions W

Legacy tools and reporis W

Your site has no URLs with a good page experience

Good URLs 3 Total impressions of good URLs (&)

O% 27K (O About chart

URLs Impressions
3.8K
25K
1.3K
0

2iz] sy 9/26/21 10/8/21 for20/21
Page experience signals
Core Web Vitals @ > Mobile Usability @ >
116 v
Failing URLs Mo issues detected



Okay...Google told me my Core Vitals are not good
and what pages are failing, but how do | fix?



M — " Checking Core
1 — Vitals:
l' ENNETTNEN GTMetrix




GTmetrIX Features  Pricing

Dashboard

Analyze Performance of:

https://www.espn.com/

Presets

Analyze your page with a preset
combination of Analysis Options

Test Format

Where and how do you want to
analyze this page?

Options
Basic features and functions for this
page.

Advanced Options

Additional options and features to
analyze your page.

Using: Apple iPhone X/X5/11/12/12 mini/12 Pro in Vancouver, Canada

Resources  Blog

Presets ?

GTmetrix default (Default Preset)

Test URLin ?

Vancouver, Canada

OFF | Create Video ?

Welcome Taylort

Account

Analyze .
o e [ e | o | e [ Soe

using ?
vl Apple iPhone X/XS/11/12/12 mini/12 Pro

v

1w'rth ?

Unthrottled Connection
Unthrottled Connection

OFF | Adblock Plus ?

Advanced Options v

Connection: Off | Video: Off | Adblock: Off

Broadband Fast (20/5 Mbps, 25ms)
Broadband (5/1 Mbps, 30ms)

Broadband Slow (1.5 Mbps/384 Kbps, 50ms)
LTE Mobile (15/10 Mbps, 100ms)

3G Mobile (1.6 Mbps/768 Kbps, 200ms)

2G Mobile (240/200 Kbps, 400ms)

56K Dial-up (50/30 Kbps, 125ms)

Add Custom Connection

A Analysis Options



Test Server Location

Report generated:

| atest Performance Report for:
https:/www.espn.com/

Wed, Jun 15, 2022 5:32 AM -0700
: I+l Vancouver, Canada

— Using: @ Chrome (Desktop) 98.0.4758.102, Lighthouse 9.3.1
R S Connection: LTE Mobile (15/10 Mbps, 100ms)
O P Analysis options: [] iPhone X/XS/11/12/12 mini/12 Pro

GTmetrix Grade :

Structure ?

66%

Performance ?

32%

Speed Visualization ?

1.3s 27s 4s 54s

T € s T s 8

[l g s i e

TTFB: 552ms Onload Time: 34s
Redirect: 0 I
Csn::ect: 3g§ms First Contentful Paint: 4 4s

Backend: 219ms

I Largest Contentful Paint: 4 4s I

Web Vitals :

LCP &

4 4s

6.7s 81s 94s 10.8s
O - 2] o —r

BiNcOY teLec9Y rBisv ey trRELecSY
PR 8 Ty, s W

LA a ! . 4.4

e acamesine b he e A TR S e T T TR S S RULUUT Ly g

acomemmy [ e = e et e
b s R e e ol il

Time to Interactive: 7.7s

CLS &

I Fully Loaded Time: 13.5s I



Summary ‘erfall Video History

Performance Metrics

The following metrics are generated using Lighthouse Performance data.

First Contentful Paint

How quickly content like text or images are painted
onto your page. A good user experience is 0.9s or
less. Learn more.

Speed Index

How quickly the contents of your page are visibly
populated. A good user experience is 1.3s or less.
Learn more.

Largest Contentful Paint

How long it takes for the largest element of content
(e.g. a hero image) to be painted on your page. A
good user experience is 1.2s or less. Learn more.

Much longer than recommended

4 4s

4 8s

4 45

Time to Interactive

How long it takes for your page to become fully
interactive. A good user experience is 2.5s or less.
Learn more.

Total Blocking Time

How much time is blocked by scripts during your page
loading process. A good user experience is 150ms or
less. Learn more.

Cumulative Layout Shift

How much your page's layout shifts as it loads. A good
user experience is a score of 0.1 or less. Learn more.

Metric details | ON .

Much longer then recommended

/.75

Much longer then recommended

398ms

Good - Nothing to do here

C)I



Summary

IMPACT

g

Med

-High

-High

dlilaed

]

2

Performance Structure

AUDIT

Avoid enormous network payloads

Avoid an excessive DOM size

Avoid unload event listeners

Eliminate render-blocking resources

Avoid chaining critical requests

Serve static assets with an efficient cache policy

Reduce JavaScript execution time

Avoid long main-thread tasks

Reduce unused JavaScript

Use a Content Delivery Network (CDN)

Avoid document.write()

Properly size images

Reduce unused CSS

deo History

Total size was 4.42MB
2,562 elements

2 listeners found

Potential savings of 351ms
7 chains found

Potential savings of 707KB
2.9s spent executing JavaScript
14 long tasks found
Potential savings of 1.10MB
26 resources found

2 instances found

Potential savings of 218KB

Potential savings of 175KB

What do these audits mean?

These audits are best practices
established by Google to help build
websites for optimal front-end
performance.

Each audit is assessed based on
your adherence to them and
ordered by the most likely impact
to your page's performance.

Note that Structure audits do not
directly affect your Performance
score, however addressing them
can serve as good starting point to
improve page load times overall.
Additionally, some of the audits are
correlated and thus, fixing one
audit may affect others.

Learn about all the audits

Need optimization help?

We've written various guides and
articles to help you improve your
page performance:

How to Guides

Optimization Explained

Need Assistance?



Summary Performance Structure | Waterfall | & History
Waterfall Chart ¥ Download HAR

A request-by-request visualization of the page load. Learn how to read a waterfall chart.

| css 1 | o | ronts | imoges | Over-

URL Status Domain Size Timeline H '

AN L VNN FELu ) EEE NP £3.3MD 2T

+ joguery.min.js 200 assets jivox.com 30.1KE 3I1ms

+ MWike%205woosh%20Logo_white... 200 aszets jivox.com 4 05KB 32ms

+ Nike%205woosh%%20Logo.png 200 asseats jivox com 4 04KEB 31ms

+ 1x1.png 200 assets jivox.com 3EE 32ms

+ script_320x50.js 200 aszets jivox.com 1.91KB 29ms

+ dynamic_logic_live_Pros_320x5... 200 asseats jivox com 5.85KB 28ms

+ FuturaNDforNike385Cn-XBd. woff2 200 assets jivox.com 23.0KE | 28ms
+ HelveticaNeueRegular.woff2 200 aszets jivox.com 31.9KB | 32ms
+ HelveticaWorld-Bold.woff2 200 assets jivex.com 158KE | Jems
+ resclveDynamicData.php?camp... 200 traffick. jivox.com 1.79KE I 37 ms
+ dvip_src.jsTctk=14526021&cmp... 200 cdn doubleverify.com 3 54KB | Gms

+ dv-measurements1300.js 200 cdn.doubleverify.com 59.8KE Sms
+ wigitjs 7gdpr=&gdpr_consent=&t... 200 tps.doubleverify.com 1.16KE | JEms
+ DASS12_010_A_PREM.png 200 assets jivox com 5 05KB 15ms
+ DASS12_010_B_PREM.png 200 assets jivex.com 5.53KE 19ms
+ DASS10_010_A_PREM.png 200 assets jivox.com 13.2KE 20ms
+ DASS10_010_B_PREM.png 200 assets jivox com G 24KB

+ DB2584_001_A_PREM.png 200 assets jivox.com 19.3KE

+ DASS20_091_A_ PREM.png 200 assets jivox.com 9 40KE

+ DASS20_091_B_PREM.png 200 assets jivox com G 84KB

+ es_encParams_L2FwX0RhdGFT... 200 evs jivox.com 43B

+ activeviewTxai=AKAQOjsvBJTzv5l... 200 pagead2.googlesynd... G4E

+ es_encParams_L2FwX0RhdGFT... 200 evs jivox.com 43B

+ POST bsevent.gif?7impid=834a0f... 200 tp=707 doubleverify.... 1.20KE

+ POST event.png?impid=02574ch... 200 tps11056.doubleverif... 4538

+ POST event.png ?impid=e8be595... 200 tps11066 doubleverf. .. 4136

+ getid?7p=1480&8g9=1&j=08&asid=P0... 302 loadus. exelator.com 0

+ insync?vxii_pid=10071&vxii_pdi... 200 thrile.com 436

+ pixel.gif 200 load77 exelator.com 43E

301 Requests 4.82MB (17.0MB Uncompressed) Fully Loaded 125 (Onload 1s8)
1 1




] G55 [ 5 R | Fors | maes | Oer

Content Marketing Platform and Expert Content Creators | Contently

URL Status Domain Size
Y 200 contently.com 14.9KB | . 739ms
+ classic-themes.min.css 200 contently.com 524B I 247ms
+ jquery.min.js 200 contently.com 31.0KB I 468ms
+ nightowl-styles.min.css?ver=2... 200 contently.com 39.3KB 477ms
+ logo.png 200 contently.com 3.34KB s
+ 2j0yzpnnri.jsonp 200 fastwistia.com 1.61KB 478ms
+ E-viljs 200 fastwistia.com 114KB I B1lms
+ G2-Logo-Resized.png 200 contently.com 4.65KB I 1.33
+ stars.png 200 contently.com 1.64KB I 1.3s
+ Capterra.svy 200 contently.com 2.50KB I 135
+ logo-Gartner-Reviews-optimiz... 200 contently.com 4.79KB ' || 1.55
+ stories-wall.svyg 200 contently.com 7.76KB 1.53

+ logo-white.png 200  contently.com 3.08KB 165
+ fb_social.png 200 contently.com 9448 ' || 1.6
+ twitter_social.png 200 contently.com 890B || 1,65
+ ig_social.png 200 contently.com 1.02KB || 1.65
+ linkedin_social.png 200 contently.com 7638 || 1.85
+ jquery.js 200 contently.com 84.9KEI_ITW
+ qppr_frontend_script.min.js 200 contently.com 9558 |” 730ms

+ iframeResizer.min.js 200 contently.com 5.61KB ||| 737ms

+ globalLibs.min.js 200 contently.com 13.6KB 1|| 759ms

+ global.min.js 200 contently.com 7248 ||| 739ms

+ main.js 200 contently.com 5.44KB ||| 745ms

+ gtm js?id=GTM-TAMHKW 200 googletagmanagerc...  76.9KB "| 743ms

+ wp-emoji-release.min.js 200 contently.com 5.18KB ‘ || 175
.l 200 load.sumo.com 1.91KB |||‘| 458ms
+ 42rwn27?utm source=contently... 200 info.contently.com 8.54KB || ['ll 1.1s

Timeline

184 Requests 13.0MB (18.8MB Uncompressed)

27.55 (Onload 4.75)



Page Load Video *?
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Embed this video

Select a video size

Medium - 640x480

Copy and paste this code:

<iframe
src="https://gtmetrix.com/reports/w
ww.espn.com/ckxRVkhV/video"
width="640" height="548"
frameborder="0" scrolling="no"
allowfullscreen></iframe>

Download Video

Download the video in MP4 format
(144KB).

‘This fe n't feel

like gol sport
just got turned upside down

There aren al

15.0s

B Time to First Byte - 0.5s
Onload - 3.1s

TOP HEADLINES

Mikolas falls short of no-hitter and ‘it kinda stinks' = -
[ First Contentful Paint - 4.1s

USMNT equalizes late in wet, wild El Salvador Largest Contentful Paint - 4.1s

Ump struck in face by Trout's shattered bat, exits Time to Interactive - 5.7s

Fully Loaded - 13.3s




GTmetrix Grade 2

Performance ? Structure ?

100% 100%

Summeary Performance Structure Waterfall Video

Performance Metrics

The following metrics are generated using Lighthouse Performance data.

Good - Nothing to do here

First Contentful Paint

How quickly content like text or images are painted onto
your page. A good user experience is 0.9s or less. Leamn
more.

621ms

Good - Nothing to do here

Speed Index

How quickly the contents of your page are visibly
populated. A good user experience is 1.3s orless. Learn
more.

6/1ms

Good - Nothing to do here

Largest Contentful Paint

How long it takes for the largest element of content (e.g. a
hero image) to be painted on your page. A good user
expenence is 1.2s or less. Learn more.

/35ms

Web Vitals 2

Largest Contentful Paint ? Total Blocking Time ? Cumulative Layout Shift ?

/35ms

Oms 0.03

History

Metric details = oM -

Good - Nothing to do here

Time to Interactive

How long it takes for your page to become fully interactive.
A good user experience is 2.5s or less. Learn more.

621Tms

Good - Nothing to do here

Total Blocking Time

How much time is blocked by scripts during your page O
loading process. A good user experience is 150ms or less. | | IS

Learn more.

Good - Nothing to do here

Cumulative Layout Shift

How much your page's layout shifts as it loads. A good O 03
user experience is a score of 0.1 or less. Learn more. o



What about mobile first
indexing?



Mobile first

Mobile experience matters
the most

Rankings are impacted even
on desktop

Number of mobile users
doesn’t matter

John y%.0(z2Vs)o.¥x & @JohnMu - Feb 26 v
I'll go out on a limb and say that if you think none of your customers use mobile
devices, your website is probably terrible to use on mobile & people just don't
try more than ca it times before going elsewhere.

Q 3 0 3 O o & o

John y%.0(z2Vs)o.¥x @ @JohnMu - Feb 26

Regardless, for mobile first indexing, we use the site as it's visible on
smartphones. If it's "desktop-friendly," it's usually still a site that could be
viewed w/zooming & panning (ancient FrontPage sites often work fine with MFl,
for example).

O 1 n v, ™V



https://search.google.com/test/mobile-friendly

Go gle mobile friendly test § Q

Volume: 6,600/mo | CPC: $6.70 | Competition: 0.01

All News Images Videos Shopping More Settings Tools

G O o g I e Is your web page mobile friendly?

https://www.example.com/mypage

Mobile Friendly

Test Mobile-Friendly Test - Google Search Console .

https://search.google.com/test/mobile-friendly v
Test how easily a visitor can use your page on a mobile device. ... Designing your websites to be mobile
friendly ensures that your pages perform well on all ...

PageSpeed Insights - Google Developers \
https://developers.google.com/speed/pagespeed/insights/ v

Web Performance. Learn more about web performance tools at Google. Give Feedback. Have
comments or questions about PageSpeed Insights? Discuss on ...

Mobile-Friendly Test - Google Search Console .

Is your web page mobile-friendly?.. Enter a URL to test... Not a valid URL. run test.. No loading issues.
view details. Tested on: May 10,2017 at 11:58 ...




< Mobile-Friendly Test

@ https:/www.crushtherankings.com/

Test results

Page is usable on mobile

This page is easy to use on a mobile device. Learn more

VIEW TESTED PAGE
Details
Crawl
Q Crawled successfully on Mar 14, 2023, 9:34:01 AM v

Additional resources

M Monitor mobile friendliness for your entire site GO TO SEARCH CONSOLE



Core Vitals and Speed Tools

e Checking Core Vitals
* Google Page Speed Insights
* Google Search Console
* GTMetrix (A few free tests/day)

* Improving Core Vitals
* WPRocket (S50 for 1 site, $250 for unlimited sites)
e Autoptimize (Free)



BREAK OUT:
CONDUCT SPEED TEST

Checking Core Vitals

* Google Page Speed Insights

* Google Search Console

* GTMetrix (A few free tests/day)
Improving Core Vitals

* WPRocket (S50 for 1 site, $250

for unlimited sites)
* _Autoptimize (Free)




GA4: COMING JULY 2023




Comparing metrics:
Google Analytics 4 vs Universal Analytics

What to expect when comparing metrics between Google Analytics 4 and Universal Analytics.

rsal Analytics property. Tt wticle explains the extent t

ol Analytics and Google A

Analyt : 4 propecty against tf e N your Ur
wot hy

Total
Users

Pageview
New
Users

Unique
Active pageview
Users

Session

Purchases




Session/Traffic based Acquisition

GA4

Session/
Traffic Conver-
based sions
Acquisition
Bounce
Rate
Total
Events
Engagem
-ent Rate
Y Event
count

cnorawl

Make smarter SEO decisions




GOOGLE ANALYTICS 4 RESOURCES


https://support.google.com/analytics/answer/10089681?hl=en
https://developers.google.com/analytics/devguides/collection/ga4
https://support.google.com/analytics/answer/10759417

Setting up GA4

Dismiss Learn more

Al Favorites  Recents Q Search

All accounts

sion Duratio Active users in last 5 minutes

140s
All Web Site Data Open 'i’ff

1795



Setting up GA4

All accounts » Crush the Rankings

Analytics Al Web Site Data ~

ADMIN USER

YT @ |- Create Account AVl - Create Property View

CTR Crush the Rankings (UA-123343075-1) All Web Site Data

Account Settings GA4 Setup Assistant View Settings

Account Access Management Property Settings View Access Management

All Filters Property Access Management Goals

Account Change History p Tracking Info Content Grouping

Trash Can Property Change History Filters

Data Deletion Requests » Channel Settings

PRODUCT LINKS Ecommerce Settings

Google Ads Links
Calculated Metrics BeTa

AdSense Links
PERSONAL TOOLS & ASSETS

Ad Exchange Links Segments

© 2023 Google | Analytics home | Terms of Service | Privacy Policy | [2) Send feedback




Setting up GA4

All accounts » Crush the Rankings

Analytics  Aj| Web Site Data ~

fr ADMIN USER
> ==
SNVl - Create Property
3 /_\
~ Crush the Rankings (UA-123343075-1)
r -
é GA4 Setup Assistant
Do
Property Settings
=
Property Access
> Management
» Tracking Info
Property Change History
Data Deletion Requests
PRODUCT LINKS
Google Ads Links
B AdSense Links
Q

Ad Exchange Links

o
©

Q

Google Analytics 4 Property Setup Assistant  Connected

You have successfully connected your properties.
Learn more about Google Analytics 4 properties

Explore and set up your GA4 property.

Feel free to take next steps for setup or simply explore Google Analytics 4 as you have time.

Go to your GA4 property

Connected Property
You can disconnect your properties at any time

< Disconnect

GA4 PROPERTY NAME PROPERTY ID
Crush the Rankings - GA4 309758080

-



BREAK OUT:
SETTING UP GA4

Take this time to go to your own
Google Analytics (I can help you set it
up if you do not have it already.

From there, follow the GA4 setup
assistant. | am happy to help.

(%
i

g




Mastering the Art of
Backlinks




Backlink Audit

(SEMRush)

Backlink Audit: Crush The Rankings v (Gl LUl =5 Integrations (3/3 1 | | & Export to PDF | | &

Report scope All links: www.crushtherankings.com Mailbox: Add

Overview Audit Remove Disavow Lost & Found Target Pages About

& Add domain categories {8 Import backlinks {8 Add target countries £ Add Mailbox {8 Stay up to date 2 Build m
You will be able to audit irrelevant Upload a CSV file to audit You will see if backlinks are coming You will be able to send emails to Schedule an automatic rerun and Find pre
domains. backlinks found in any other tool. from irrelevant countries. site owners right from the tool. email notifications. owners

Add categories [alslelV} Upload CSV LGLEGIT G About Schedule rerun m

Overall Toxicity Score

Referring Domains Analyzed Backlinks Authority Score
- i 195 4315 roliow 2.4K =01 roliow 14
LOW vour backiink profile looks good
New - New 66
1 11 183 " "
Broken 15 Broken 83

0.5% toxic 5.6% pot. toxic 923.8% non-toxic

] ) o

Profile Dynamic = New & Lost Domains ‘ Domains by Toxicity Score]

B Toxic Potentially toxic [ Non-toxic Disavowed Weekly: Last 3M  Last 12M
180 o

Apr 9 Apr 30 vay 21 Jul 2 Jul 23

|T‘

Nov 5 Nov 26 Dec 17 Ja

]

ué-—



Overall ToxXicity Score

Referring Domains
ngh Take a close look at your most toxic backlinks 16.7K ca2% 1oic

1.8K 13.4K New 895

o TOXIC a.f Yo POL TOXIC all.as NoN-10xXIC
1 Lost 910
']

Profile Dynamic | New & Lost Domains | Domains by Toxicity Score

Toxic Potentially toxic MNon-toxic Disavowed

Track your backlink profile health

Analyzed Backlinks Authority Score

96.6K =1

MNew
Broken

Lost

23

42,453
4,423

33 3721

Weekly: Last3M Last12M




| have a lot of toxic links, what should | do?

* Google’s John Mueller: "Don't waste your time on it; do things that
build up your site instead.”

N, Ratil - Mar 14, 2023
U:’# @rco_raul - Follow

& @JohnMu @googlesearchc Someone is attacking my website with

hundreds of malicious links and the disavow file can only contain 100k

domains or 2Mb. What are my alternatives?

@ johnmu is not a chatbot yet a8

@JohnMu - Follow

lgnore them. You don't need to disavow those links.

9:28 AM - Mar 14, 2023 @

v Reply T, Share




Backlink Audit Articles

Farhad Divecha - Mar 8, :
@FarhadD - Follow
) Honest

How would an ordinary webmaster ar S C
whether or not to spend time disavowing spam links to their domain?

Given @methode said he's "seen more people shoot themselves in

° the foot with their disavow files than actually benefit”

johnmu is not a chatbot yet .a &
@JohnMu - Follow

To be honest, anyone who does not know, should *not*
use it. That's why the tool is not a part of the search
console Ul. That's why our messaging has been
consistently to not use it unless you know there's an
actual issue. To paraphrase: When in doubt, leave disavow
out.

12:46 PM - Mar 8, 2023 ®

¥ 58 ® Reply I, Share



https://www.seroundtable.com/google-agencies-link-building-disavows-34832.html
https://www.seroundtable.com/google-double-downs-on-not-using-link-disavow-files-35031.html

When, i
ever,
should |
disavow?

Should I disavow?

Do you have a
“manual action” in
Google Search
Console?

Are a large fraction
of your active,
followed links Spam
Score 60% or
higher?

Is it for
unnatural
linking?

Have you taken a
big drop in rankings,
across many
Disavow links keywords and
similar to examples pages? Don’t disavow

given by Google

Are there recent
links to your site
that you wish
didn’'t exist?

Have you ruled
out causes other
than links?

Make a judgement call. If you've tried Proactive disavow. You can disavow
everything else and you think you links you don’t want to take ownership
deserve the traffic drop due to a section of - and which you’re confident are

of your backlink portfolio, disavow it. giving you zero benefit - out of an

But remember that you will lose any abundance of caution. Note that Google
benefit those links were giving you. says this is very likely to be unnecessary.

@THCapper




H to Submit a Di Fil
¥ Whitelist Everywhere MNew farget URL error | Advanced filters € ‘x| 1, Export to CSV

Toxic markers  Link attribute Toxicity Score Anchors Category Authority Score  Link type

v v [ 60-100 Toxic | x| v

Page Title | Source URL | Target URL Anchor Actions

842 domains (total backlinks: 6 .944)

PemoHT pocaaeH Yenyra topshop video nionka ctpena HacTpaHa Topshop's Interactive

rce: https://floboxtv.com/topshop-video-k.html Video Puts Viewers
at London Fashion

Week [VIDEQ]

Image

larget: https://contently.com/wp-content/uploads/2012/09/rsz_screen_shot_2012-09-20_at_20326_pm.jpg

31701. contently.com
Source: http://dirlist75.addurls.us/the_worlds_most_visited_web_pages_40/ Text
rarget: hitp://www.contently.com/ Compound w
New
Domain: +1  IP: +807  Mirror F 6 *3more
The world's most visited web pages 31701. contently.com
Source: http://dirlist54.addurls.us/the_worlds_most_visited_web_pages_40/ Text
rarget: http://www.contently.com/ Compound w
New

Domain: +1

31701. contently.com
rce: http://does.internet-advertising.org/the_worlds_most_visited_web_pages_40.html Text

rarget: http://www.contently.com/ Compound w

New




| www-mmtcfl-com_20230317T082440Z_DisavowlLinks - Notepad -

File Edit Format View Help

# exported from backlink tool

# domains

domain:jaidenmsxae.link4blogs.com
domain:tysoncauog.onesmablog.com
domain:erickhboyg.blogstival.com
domain:moviel6.co.hakktv.net
domain:riverzjqtz.tinyblogging.com
domain:cruzhkmoo.tinyblogging.com
domain:lanevncqf.tinyblogging.com
domain:beasley-michelle-g-md.business.site
domain:brooksbaxsp.ampblogs.com
domain:zanephfwo.bloguetechno.com
domain:eduardotyzwv.tinyblogging.com
domain:alexisybdfg.ampblogs.com
domain:felixrtvxx.acidblog.net
domain:shanehklno.ivasdesign.com
domain:cannabisdoctordenver5e21@.blogerus.com
domain:codyrtngw.pointblog.net

domain: johnathanwacdd.tinyblogging.com
domain:marijuana-medical-doctor95156.blogerus.com
domain:colorado-medical-marijuan15059.designil.com
domain:elliottdhknr.onesmablog.com
domain:sethnstuw.thezenweb.com

domain: lukaswgqve.tinyblogging.com
domain:medical-marijuana-treatment-clinics-of-florida.business.site
domain:jeffreyuxzyb.blogocial.com
domain:garrettrwzce.pagesia.com
domain:mmj-clinic72726.post-blogs.com
domain:medical-mj-doctors4es547.blogolize.com
domain:marijuanadoctorsdenver3e369.bloggin-ads.com
domain:andyyxvuu.onesmablog.com
domain:dantejmpgr.articlesblogger.com
domain:dispensary.jp
domain:shaneperdo.blogolize.com
domain:lorenzowabdc.thezenweb.com
domain:paxtondoxen.bloguetechno.com
domain:martinhoigq.blogolize.com
domain:waylonadeff.thezenweb.com
domain:caidenjqtvx.ampblogs.com
domain:messiahlqtuv.thezenweb.com
domain:dantexrbib.thezenweb.com
domain:health-medical.info



How to Submit a Disavow File

* Create disavow file (I use SEMRush Backlink audit, but this article
explains how if you do not: )

e Submit Disavow File to Google Disavow Tool:


https://moz.com/blog/when-to-disavow-links
https://search.google.com/search-console/disavow-links

Backlink Acquisition:
QUALITY OVER

QUANTITY!




Backlinks:
Quantity Vs Quality

Over time Google has started to favour quality over quantity.

_ Quantity
B quality

1998 2002 2006 2010 2014 2020

ward

Google’s 2012 Penguin Algorithm Update targeted
unnatural backlinks. Since then, they’ve released
several Link Spam updates.



SEMRush Link Building Tool

Link Building Link Building
Settings Settings
R Er lin i g v Keywords
v .

Competitors v Competitors

o

o
O

O
O
o O
0 O
O O
| O
O O
O O
8] O
o O
O

Competitors =



SEMRush Link Building Tool

Link Building: Crush The Rankings v

Domain: www.crushtherankings.com  Mailbox: Add

Overview Prospects InProgress Monitor

Domain Prospects

All Prospects Keywords Competitors Uploaded Lost Backlinks
1,948 517 1,242 204 .1

+ Add + Add

To In Progress n O Reject | Everywhere v

Source Domain, URL Example and Snippet
1 f 1948 domains

overthetopseo.com

indeed.com

https://www.indeed.com/cmp/Appen/reviews

justia.com
https://www.justia.com/lawyers/consumer-law/florida/tallahassee

1 ON Justia.

Rejected

General

Review

General

=+ Connect GSC

Rating

™ Schedule email repor

2, Export to CSV

Actions

To In Progress n O

To In Progress n O

To In Progress n O




SEMRush Backlink Gap Analysis

Backlink Gap

Find prospects for domain or URL
vou https://fwww.crushtherankings.com/ Root Domain
https://digitalsummit.com/ Root Domain

https://moz.com/ Root Domain

searchengineland.com/ Root Domain

Root Domain

Find prospects




SEMRush Backlink Gap Analysis

Root Domain w Root Domain Root Domain Root Domain w Root Domain

You https://www.crusht... https://digitalsummit.c... https://moz.com/ https://searchenginela... Find prospects Clear al

Charts

Prospects for: crushtherankings.com w

| Best | Weak @ Strong Shared  Unique | All + Start outreach JEAESDIg

Referring Domain AS Manthly Visits Matches = crushtheranking... digitalsummit.co... moz.com searchenginelan...
1-100 (223,819
forbes.com

MNews > Business News >

sider.com

5 Finance > Ve

hubspot.com

Business & Industrial > Advertising & Marketing > Sa

bing.com




SEMRush Backlink Gap Analysis

Referring Domain AS Monthly Visits Matches = crushtheranking... digitalsummit.co... moz.com searchenginelan...

businessinsider.com

Business & Industrial > Business Finance > Venture C

New Lost Follow
Page AS Source page Title and URL Ext. Links Int. Links Anchor and Target URL First Seen Last Seen

Insiders Explain Why Morale 'Sucks' at EV Startups Like Lucid an... 101 92 starts today Oct 6, 2022 od ago
www.businessinsider.com/marale-sucks-ev-startups-lucid-and losangeles.digitalsummit.com/
rivian-tesla-competitors-2022-10 Text  Mofollow

EN Vobile friendly

The Twitter Whistleblower Likely Isn't Elon Musk's Silver Bullet. H... today and tomorrow Sep 14, 2022
www.businessinsider.com/why-the-twitter-whistleblower-likely digitalsummit.com/
isnt-elon-musks-silver-bullet-2022-8 Text  Nofollow

EN Mobile friendly

Facehook Contractor Speaks Out About the "Messy" End to Thei... starts today Aug 15, 2022
www.businessinsider.com/facebook-contractor-speaks-out-th nyc.digitalsummit.com/
e-messy-end-to-their-job-2022-8 Text  Nofollow

newsletter.businessinsider.com/click/27027259.148387/aHR( 302 digitalsummit.com/?nr_email_referer=1
HMBLY9waGSIbml4LmRpZ2I0YWxzdW1taXQuY29tLz9ucl9

'0bV9jb250ZWS0PTEWX3R0oaWanc190ZWNo/613

8e54746f02b05764e850aB70167158

10 Things in Tech: Prime Subs Scrutiny today and tomorrow. MNov 6, 2022 Mar 1, 2023
www.businessinsider.com/10-things-in-tech-amazon-prime-su phoenix.digitalsummit.com/
bscription-scrutiny-ftc-2022-3 Text  Mofollow




Majestl
: % https://www.crushtherankings.com/ it HISTORIC - Plans & Pricing My Account v
MAJESTIC

Recent Activity Links = Inbound Order by Linking URLs ~ Descending™~ Then Alexa Rank ¥ Ascending ~ ACTIONS

TOOLS . — ) . .
TF + CF = Referring URLs + Referring Domains + TLD = Topic + Language + Domain »

Site Explorer

Summary 139 Results m Export Data | =

Ref Domains

Average External Trust Citation
Domains / Page Flow Flow

# Referring Domains Home Page Title Topical Trust Flow Linking URLs
Map

Backlinks pumphreylawfirm.com Criminal Defense Attorney | DUI Lawyers in Talla... E Society / Law . 33 37

New
mmtcfl.com Medical Marijuana Treatment Clinics of Florida - H... Society / Law
Lost

Context fpza.org Florida Planning and Zoning Association | FPZA Science / Social Sciences

Anchor Text

Pages tallystudentsurvival.com Tally Student Survival: Student Resource Site for ... Society / Law

Topics
lockettlaw.net Jacksonville DUI & Drunk Driving Lawyer Serving... Society / Law
Link Graph

Related Sites stretchingyourlife.com Tallahassee Sports Massage Therapy & Natural Pa... Society / Law
Advanced Tools
Compare hopify.in Hopify - Arts / Humanities
Bulk Backlinks . _ i .. .
getmyohiocard.com Ohio Medical Marijuana Card | TruReleafMD Society [/ Law

Keywords

Neighbourhood Checker smileboynton.com Dental Services in Boynton Beach, FL - Klein, Be... Society / Law




Recent Activity

TOOLS

Site Explorer
Summary
Ref Domains

Map

Backlinks

New
Lost
Context
Anchor Text
Pages
Topics
Link Graph
Related Sites
Advanced Tools
Compare
Bulk Backlinks
Keywords
Neighbourhood Checker

Experimental

Majestic

All  backlinks per domain Hide deleted backlinks

Order by

CF + Type » Follow » Status + Crawl Result + Topic + Language -~ Title «

Source

URL

Primary Topical Trust Flow, Page Title, Source URL, Anchor Text Trust  Citation

B society / Law
Criminal Defense Attorney | DUI Lawyers in Tallaha...
https:/ /www.pumphreylawfirm.com/

powered by crush the rankings

41| Science / Social Sciences
Florida Planning and Zoning Association | FPZA
https://www.fpza.org/ +

powered by crush the rankings

B society / Law

Florida Criminal Appeals Attorney- Michael Ufferma...

Flow Flow

Domain

Default

URL »

Trust  Citation
Flow Flow

Anchor «

Qutbound

Qutbound Links

139 Results 0}: Build Link Graph

Target

Primary Topical Trust Flow, Page Title, Target URL

E Society / Law

SEOQ and Internet Marketing Solutions - Cr...

https://www.crushtherankings.com/

E Society / Law

SEOQ and Internet Marketing Solutions - Cr...

https://www.crushtherankings.com/

E Society / Law

SEO and Internet Marketing Solutions - Cr...

ACTIONS W

Export Data | ~

First Indexed
Last Seen

Date Lost

16 Nov 2020

16 Mar 2023

13 Aug 2021
16 Mar 2023

16 Nov 2020

16 Mar 2023




Backlink Acquisition Tools

 SEMRush Link Building Tool
 SEMRush Backlink Gap Analysis
* Majestic

* BrightLocal



Let’s Take a Break!

2

VICRUSH THE

DIGITAL MARKETING LLC.

Prepared by °|RANKINGS



Download workbook:
taylorslides.com



Keep in Touch!

« @RealTaylorKurtz on Twitter

%
=

Taylor Kurtz



mailto:taylor@crushtherankings.com
https://www.linkedin.com/in/taylor-kurtz-560a35141/
http://www.taylorslides.com/

Section 2: Know your Audience and

Create a Content Strategy to Attract
Your Ideal Customer




ABOUT ME

» President & Founder of Crush The
Rankings

« Search Engine Land Author

- 4 « SEO Training

Ny . : » Algorithm Penalty Recovery
= « FSU Alumni + MBA

Taylor Kuriz « Professor at Front Range Community

College




ABOUT T
SESSION:

N

Content is King! This cliche
statement has never been more
true. This module will teach you to
understand your audience, learn
what information they're seeking,
and how to create a tactful and
targeted content strategy to attract
yvour ideal audience.



Download workbook:
taylorslides.com
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Personas matter to SEO

= Words they use
= Questions they ask
= Websites they frequent




Understand & analyze your audience

= Analyze competing brands
= (ather data from social platforms



Analyze competing brands

= (et insight into a brand’s audience, which will help you identify content topics
and target geographic areas

= |n addition, you might come up with great link building ideas based on the
interests



General Interests

General

Education kirkusreviews.com

Society publishersweekly.com 31.5x

Science bookrags.com

Quantcast

Relationships

wiseoldsayings.com

Arts & Entertainment bookriot.com

VIEW DETAILS ‘

Q Goodreads Network ~ goodreads.com ¥ United States ¥~ 2 v

Demographics

Reports

| Demographics Male 48 — $0-50k 92 Index
- e |
e Female 149 e $50-100k 104
’ |
$100-150k 113
t
. $150k+ 116
%%% 1347 111 L
E (
18-24 | 115
ral
" 2534 | 123 § No Callege 60
tere 35-44 95 College 113
4554 86 Grad School | 188
55-64 76
65+ 75 :
Caucasian 105

African American 73



@Alexa e TakeTour Blog  Support @I\/IyAccount v

Dashboard '
Audience Interest
Workspace

Site Audits goodreads.com Explore Interests

SEO Tools

, , The audience of goodreads.com is interested in sites in these 61 categories. Sorted by: Interest score - hightolow | v
Competitor Keyword Matrix

Competitor Backlink Checker
Arts and Entertainment/

Keyword Difﬂcu\ty Tool Literature Interest Likelihood to visit % of audience Sites .
See details >

Keyword Share of Voice
Preview +

On-Page SEO Checker

Audience Analysis Education/

Colleges and Universities interest Likelihood to vt % of audience e
Audience Overlap Tool ee details>

Audience Interest Tool (New) Preview +




Gather data from social platforms

= There is a lot of consumer data available from social platforms, which can be
used to develop personas and/or identify content topics.



Audiense

Full audience v

9588 members

Demographics

Hot content

Hot posts

Global - Any v

Socioeconomics  Influencers & brands  Interests  Media affinity ~ Content

Popular posts, hashtags, keywords and formats

Publications

Personality

@ Wwired
New Algorithms Could Reduce Racial Disparities in Health
Care

Researchers trying to improve health care with artificial intelligence usually
subject their algorithms to a form of machine med school. Software learns from
doctors by digesting thousands or millions of x-rays or other data labeled by
expert humans until it can accurately flag suspect moles or lungs showing sig...

& Tradingster

COT Report: SILVER with COT Chart (Futures Only).-
Tradingster

Below is the Commitments of Traders (COT) report for SILVER - COMMODITY
EXCHANGE INC. (futures only) with COT charts. This COT report for SILVER is
as of 2021-02-09. COT reports are released each Friday (except for U.S.
holidays) by the CFTC. Each COT report release includes data from the...

Buying mindset

Online habits

Popular hashtags
#twittermarketing
#tuesdayvibe
#sustainablebusiness
#socialmediamarketing
#socialmedia

#news

#mufc
#leadgeneration

#irish

#influencers

Popular keywords

content o)
time tijd
strategies social

richardfergie

Most relevant media formats

64.62%
Links

6.92%

Videos

Actions Vv

Last update: 16 days ago D

000
000
0006
000
000
000
000
000
000
000

thewaryseo

robinlord

4.62%
Photos




— Do s T

auvdiense: 88

Full audience

Gender

Location
Sex \l/ % Location Job title

Language

USA

Male Biography
Interests
Affinities

Female —

Entity type



Ways to collect data

= |nterviews: Interview existing customers and pay careful attention to how they
describe their problems. Those are keyword opportunities.



Ways to collect data

= |nternal Departments: Depending on the size of your organization, other
departments will have information to help you. For instance, the customer
service and sales departments will know what people ask the most and what

seems to interest them.



Ways to collect data

= Surveys: If you have an existing customer base, you can send out a survey
asking questions to help you understand them better.






Make My Persona Overview Last autosave: August 13th 2018, 4:21:07 pm.

-3
ColorScheme [ Delete Persona

Head of HR

Nam

Sample Sally

Talent Acquisition

Talent Development

Age
35 to 44 years Conduct new emplo

Pro erwork

ion

ntage of active open Compliance
ithin the targeted fline. Management c
rce training and d
Maintain the employee retenti at Adapating to innovation

company-initiated transitions) above 75

d to Do Their

BambooHR
Gr
N Social media
ation 5

1001-5000 employees Trello

Email

Social M (Twitter, FB, LinkedIn)




Why Use a Buyer Persona?

Buyer personas provide structure and context for your
company, making it easier to map out content, allocate
your team’s time and resources, and achieve alignment

across your organization.




Download workbook:
Taylorslides.com






Keyword research steps

1. Step One: Brainstorm your list (i.e. pad of paper or spreadsheet)
2. Step Two: Expand your list

3. Step Three: Validate search volume

4. Step Four: Identify search intent



Expand your list

= Look for related words and phrases

= |dentify synonyms

= Consider semantic relationship of words



rd Magic Tool

|
Ke Wo rd M a I C TOO I An easy-to-use keyword research tool that provides all the keywords you
y need to build your most profitable SEQ or PPC campaign

search engine optimization

Keyword examples: loans




Keyword Magic Tool: search engine optimization

Database: E United States v Currency: USD

Questions Broad Match | Phrase Match | Exact Match @ Related

|’ By number | By volume All keywords: 14,669 Total volume: 194,450 Average KD: 41%

S E M R u s h All keywords 14,669 Keyword Intent Volu = ) 9 CPC (USD) Com.

company 1,358 search engine optimization 27100 4.88 0.22

Keywo rd ' what is search engine optimization 3,600 2.34 0.06

u service
ag I C oo search engine optimization 2,900

company
best
search engine optimization 2,900
firm services
agency 3 latest search engine optimization 1,900
jobs in lahore
local
search engine optimization agency 1,900
market

local search engine optimization 1,600

website

google search engine optimization 1,300
google

free

search engine optimization 1,300
companies




Validate search volume

Make sure people are using that word or phrase
Don't focus on search volume alone

Relevancy is the most critical aspect

Know if it is a conversion word



View search history

Keyword Magic Tool: search engine optimization

Database: 8 United States v Currency: USD

|ﬁ'.|| Questions Broad Match | Phrase Match | Exact Match | Related v

v v v v v v v

1, Export

( By number | By volume All keywords: 13,959 Total volume: 186, Average KD: 39% + to ke ist Update metrics
us y y 3,959 86,220 399 Add to keyword | C

All keywords 13,959 Keyword Intent Volu = KD % CPC (USD) Com. SERP Features Results Updated
Ke Wo rd company 1,345 search engine optimization I [C 27100 990 @ 4.88 0.22 +2 299M Last week ¥
y se0 774 what is search engine optimization 3,600 97 @ 2.34 0.06 308M Last week (@
[ ]
service 758
ag I C o o search engine optimization c 2,900 70 15.70 0.05 211MM Last week C
company
best 612
search engine optimization (o 2,900 74 13.97 0.07 +2 158M Last week C
firm 569 services
aency 499 rch engine optimization ¢ 1,900 20 0.00 0.00 74 Last week C
jobs in lahore
local 410
search engine optimization agency c 1,900 69 20.42 0.04 27.7M Last week C
market 398
~ local search engine optimization 1,600 91 @ 14.74 0.07 91.1M Last week (&
google 320
free 217 google search engine optimization 1,300 96 @ 8.90 0.18 253M Last week C
website 258 search engine optimization ¢ 1,300 68 15.70 0.05 187M Last week C

companie

optimization 1,300 2 weeks




SEMRush
Keyword
Magic Tool

v

| By number | By volume

All keywords

company

service

best

firm

agency

local

market

free

google

website

Database: 8 United States v

v

13,814

1,341

410

379

[
o

247

Keyword Magic Tool: search engine optimization

Currency: USD

|ﬁ\|| Questions Broad Match | Phrase Match | Exact Match | Related

v v

All keywords: 13,814 Total volume: 183,720 Average KD: 39%

Keyword

search engine optimization

what is search engine optimization

search engine optimization

company

rch engine optimization
jobs in lahore

search engine optimization agency

local search engine optimization

google search engine optimization

search engine optimization

companies

Intent

Volu =

27100

3,600

2,900

2,900

1,900

1,800

1,600

1,300

1,300

KD %

©
©
L]

70

74

20

@
[{e]

(o]
[#2]
L]

68

E-CORGE G TGIGEINE | ' Update metrics (| 1/5,000

CPC (UsSD)

4.88

2.34

15.70

13.97

0.00

20.42

15.70

Com.

0.22

0.06

0.07

0.00

0.04

0.07

018

SERP Features

Results

21TM

27.7M

91.1M

187M

search history

1, Export

Updated

Last week C

Last week (¥

Last week C

Last week C

Last week

Last week C

Last week (¥

Last week C

Last week G



Keyword Magic Tool: search engine optimization View search his

Database: & United States v Currency: USD

| All | Questions Broad Match | Phrase Match | Exact Match | Related | v

A4 A4 A4 A4 A4 A4 A4
S E M R u s h | By number | By volume All keywords: 5,148 Total volume: 1,078,840 Average KD: 69% L.CLR G GRILIGNE | G Update metrics 1, Export
All keywords 5,148 Keyword Intent Relate = Volume KD % CPC (UsSD) Com. SERP Features Results Updated
Ke Wo rd 5e0 2,779 search engine | 100 480 92 @ 4.88 0.22 +3 318M Last week C
optimazation
search 1,223
[ | search engine 1 100 90 93 @ 4.88 0.22 +3 327M Last week C
dgIC 100
google 959
it - search engine 1/c 100 20 88 @ 4.88 0.22 +4 267M 2 weeks C
website 785 optimimization
engine 768 search engine | 100 50 9 e 4.88 0.22 +2 287M 3 weeks
optmization
optima 744
search enginge | 100 20 88 @ 4.88 0.22 +4 308M Last week C'
ranking 476 optimization
N . search enigne 1 100 20 91 @ 4.88 0.22 +4 337M Last week C'
market 268 nRE T At R S e
optimization
keyword 201 search engine I 95 110 92 @ 4.88 0.22 338M 3 weeks C
optomization
improve 199
search engine optimi 1 90 40 89 @ 4.88 0.22 +2 317M 2 weeks C'
site 182
| 85 1,000 95 @ 4.88 0.22 +2 264M Last week

get 145



View search history

Keyword Magic Tool: search engine optimization

Database: & United States v Currency: USD

All ‘ Questions | | Broad Match | Phrase Match Exact Match @ Related v

A A4 ~ W ' ' A4
|’ By number | By volume All keywords: 719 Total volume: 10,340 Average KD: 76% EW GLRGE GG E | (& Update metrics ([ 1/5,000 g, Export

S I M R u s h All keywords 719 Keyword Intent Volu = KD % CPC (USD) Com. SERP Features Results Updated

website 66 what is search engine optimization 3,600 97 @ 2.34 0.06 308M Last week C'
5e0 45
what i ch engine 480 91 e 2.34 0.06 +2 307M 2 weeks
use 36 i '
M ag I C I oo I how to search engine optimization 390 94 @ 3.29 0.8 358M 2 weeks C
google 27
work 24 how to make google site search 260 50 0.00 0.00 233M 3 weeks (&
engine optimization
make 23
how to do search engine 210 9% @ 3.80 0.25 +2 275M 2 weeks C'
. . optimization
important 21
] . what is the search engine 210 89 @ 2.34 0.06 +2 319M Last week C
much 21 b T ]
optimization
alte 20 170 86 @ 2.02 0.22 225M 1month C
meaning 19
how to improve search engine 170 77 3.87 0.24 +2 115M 2 weeks C
can 18 optimization
I how much does search engine 110 57 3.93 0.23 94.2M 3 weeks
wordpress 16

optimization cost



SEMRush Topic Research Tool

Dashboard Topic Research Topic Research for your keywords [A Send feedbac

Topic Research: search engine optimization 2, Export topic to XLSX = [Jrzalel UFIg ELT RIS

Content Ideas Favorite ldeas

search engine opti... United States v Get content ideas := Favorite Ideas

b Cards | B Explorer | Bl Overview | & Mind Map

Top 10 Headlines by backlinks 10 Interesting Questions

Search Engine Land How to use Google search console to improve SEQ?
Google Search Console Tools What is the best search engine to find someone?
Google Search Console How important is social media marketing for SEO?

Search Engine Journal What is the relationship between SEO and content marketing?

Search engine optimization What is the best SEO tool?

. ) . PSP
The Ultimate List of Marketing Statistics for 2022 What is keyword research in search engine optimization?

What is your favorite strategy to help for long term SEO?
Link Building: The Free SEO Beginner's Guide Sy gy tohelp g

o What is link building in SEO?
The Importance of Meta Descriptions for SEO

What is alt tag and anchor text in Search engine optimisation?
Beginner's Guide to SEQ [plus FREE quick start checklist]

What is META description in SEQ?
Image SEO: How to optimize your alt text and title text



SEMRush Organic Research

Organic Research: digitalsummit.com A, Export to PDF

-

USS44 | 1«1 CA4T BR AU 25 | eee Device: B Desktop v Date: Mar 15, 2023 v Currency: USD

Overview Positions Position Changes Competitors Pages Subdomains

Organic Search Positions 1 - 100 (944) EC LR G GISE | {83 Manage columns (12/16 A, Export
Keyword Intent SF Positio... Diff. Traffic % Volume KD % CPC URL SERP Updated
digital summit portland N 4 1 0 3.03 90 0@ 0 portland.digitalsummit.com/Ip 2 days
[2022-agenda/
digital summit seattle N 4 1 1 0 3.03 90 20 0 seattle.digitalsummit.com/tick Feb 27
ets/
digital summit boston N S5 1 1 0 3.03 90 4@ 0 boston.digitalsummit.com/at- Feb 25
a-glance/
detroit digital summit N 4 1 1 0 1.23 40 4@ 0 detroit.digitalsummit.com/faq/ Mar 11
attendee-faqg/
digital summit detroit N 4 1 0 468 140 20 0 detroit.digitalsummit.com/faq/ 3 days
attendee-faq/
minneapolis digital summit N 4 1 0 0.96 30 13 @ 0 minneapolis.digitalsummit.co Feb 20
m/mc/
digital summit agenda N T S 1 0 0.55 20 28 5 seattle.digitalsummit.com/202 Feb 19
2/agenda/
digital summit minneapolis N 3 1 0 468 140 ne 5.2 minneapolis.digitalsummit.co Mar 02
m/mc/
digital summit san francisco N 3 1 0 2.34 70 10 0 sanfrancisco.digitalsummit.co Mar
m/why-attend/




SEMRush: Keyword Gap Analysis

Keyword Gap

A tool that he /ou compare your keyword profile with your co

You https://www.crushtherankings.com/ oot domain Organic keywords

https://digitalsummit.com/ oot domain Organic keywords

https://moz.com/ oot domain Organic keywords

https C ] oot doemain Organic keywo

https://www.searchenginejournal.com/ oot domain Organic keywords




EMRush: Keyword Gap Analysis

Keyword Gap 2, Export to PDF

Database: EE UUnited States v Device: @ Desktop v Date: Mar 20, 2023 v Currency: USD

Root domain w Root domain w Root domain v Root domain v Root domain

You https://www.crusht... https://digitalsummit.co... https://moz.com/ https://searchenginelan... https://www.searchengi... Cance

Organic keywords | Paid keywords = PLA keywords

Q

Top Opportunities You Keyword Overlap

|’ Missing | Weak https://www.crushtherankings.com/
https://digitalsummit.com/

Keyword Volume https://moz.com/
advanced seo ' https://searchengineland.com/

N hitps://www.searchenginejournal.com/
seo measurement

garrett mehrguth




SEMRush: Keyword Gap Analysis

All keyword details for: = https://www.crusht... ~  You

Shared 0 Weak 0 Strong 0 | Untapped 431.6K | Unique 63 | All 431.7K + Add to keyword list JENu#

Keyword Intent https:/fwww.... https://digital... https://moz.c... https://searc... https:/fwww....  Volume KD% CPC Com.

advanced seo 74 720 y 0.05

12 260 : . 0.05

garrett mehrguth
google serp tracking
seo estimate

greg g

structured data in seo
advanced on page seo
purna virji

seo tactics 2022

wrightime




Keywords Everywhere

search engine optimization

Q. Al [F] Books &) Images [»] Videos =) News : More Tools
About 274,000,000 results (0.49 seconds)
Sponsored

© nextlevelsem.com
https:/fwww.nextlevelsem.com

Search Engine Optimization - Ideal Agency For Budgets S3k+
You Get What You Pay For. Experience The Difference Of A World-Class SEO Marketing Team.
Premier US SEQ Agency For Mid-Large Range Projects & Budgets Offering...

Sponsored

© jumptol.com

https://www.jumptol.com » seo_services

Guaranteed Ranking in 30 Days - Search Engine Optimization-SEO

Quantifiable Results, Qualified Leads And Quick Revenue Begin With Our Seo Services. Get a free
custom SEO analysis and keyword ranking report. Dominate your competition.

B Get started - SEO Expert Is Just A Call Away

Search engine optimization (SEQO) is the art and science of getting
pages to rank higher in search engines such as Google. Because
search is one of the main ways in which people discover content
online, ranking higher in search engines can lead to an increase in
traffic to a website.

(, Optimizely
https:, w.optimizely.com » optimization-aglossary » se...

Find long-tail keywords for "search engine optimization”
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https://moz.com » SEQ Learning Center
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o o search engine optimization example
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O Neil Patel
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To make it a bit simpler, search engine optimization means taking a piece of online content and
optimizing it so search engines like Google show it towards the ...
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What is the most important factor in SEO marketing? o Buy_credits to view search volumes for keywords above




Keywords Everywhere

Q

search engine optimization

MOZ DA: 89/100 (+3%)

MOZ DA: 90/100 (-1%)

UPLTTIZINY T SU SETQIUTT ENYINeS ITRE QUUYIE STTUWY TL IUWAIUS e ...
How long does it take for SEO to work?

What is the most important factor in SEO marketing?

Search Engine Journal
https://
@ SEO for Beginners: An Introduction to SEQ Basics
SEO stands for search engine optimization, the process by which marketers attempt to get more
visibility for their website in search engine results pages on ...
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Shared Organic Keyword (Kombat)
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Overall Market Research
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Competitors don't yet rank, but backlinko.com does




Tools




|dentify search intent

» |Intent falls into two categories: Know and Buy
= Page architecture and “other words™ matter with intent



GO g|€ organic coffee

"BUY" INTENT

Jim's Organic Coffee
https://www.jimsorganiccoffee.com/ ~
Jim's Organic Coffee is a cof

coffees available. Leamn

Shop - Contact Us - Light / Medium Roast - Dark Roast

"KNOW™ INTENT

Organic vs. Conventional Coffee | Equal Exchange o
equalexchange.coop/blog/organic-vs-conventional-coffee ~

The efit of organic coffee 's th

organic coffee. Even if you already choose org

Organic Coffee Company | Best Organic Coffee and Coffee Beans
www.organiccoffeecompany.com/ ~

F e origin products. Includes company news
storage a ewing

Testimonials - Free Recipe Book - 7 Fun Ways To Up Your Coffee News

Best Organic coffee in Phoenix, AZ - Yelp
https://www.yelp.com/search?find_desc=organic+coffee&find_loc=Phoenix%2C... ~
Reviews on Organic coffee in F anix, AZ - A T Oasis Coffee & Tea Shop, Lux Centra

Cold Brew, WhereUBean Coffee, F.

Organic coffee - Wikipedia
https://en.wikipedia.org/wiki/Organic_coffee
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additives or some pesticides an

Organic Coffee: Grounds for Change Organic Certified Coffee
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fied Organic Coffee means that the organic coffee is prod

awable resources and the conservation of soil and

A Guide to Locally Roasted Coffee Beans in Metro Phoenix | Phoenix ...
www.phoenixnewtimes.comy.../a-guide-to-locally-roasted-coffee-beans-in-metro-pho... ~
Highland Coffee Roaster Although you can't go to the Highland (because it
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GO CJ|€ safe weed removal

ts, let them the sun, and then add them to a

edible garden weeds - 6 Edible ground cover plants

9 Homemade Organic Weed Killers - How to Kill Weeds Naturally
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How To Make Eco-Friendly Weed Killer | Home Guides | SF Gate
homeguides.sfgate.com » Garden » Pest Control ~
Eco-friendly weed killer is often more cost-effective than chemical sprays. Organic ... This

o the vi jar weed Killer.

Vinegar Weed Killer: Grandma's Recipe For Fast Weed Control
www.garden-counselor-lawn-care.com/vinegar-weed-killer.html ~
an kill weeds. How & where can you use it? Many recipes are questionable. See the
ar weed killer trial, with smart tips for safe use
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In no time, the company gave its miracle weed killer the bran e s safe as
water, | still wouldn't shell out the high price for the stuff. | kill

Got a Problem? Grab the WD-40 - Cheapskate Gardening Tips

How to Eliminate Weeds From Your Grass | The Family Handyman
www.familyhandyman.com » Outdoors » Landscaping +

Kill weeds with a non ve herbicide (re-treat survivors after 10 days). The herbicide wi

two weeks and the ground will be safe for

Organic Weed Control — How to Kill Weeds Without Harmful ...
northcoastgardening.com/2009/03/organic-weed-control-how-to-kill-weeds/ ~

M Spraying organic h es for natural weed control .... So people could think that
Roundup is safe because glyphosate is reasonably safe, but
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The buyer’s journey & SEO

= The idea of the buyer’s journey is a combination of knowing your target
customer and tailoring all interactions with them to help them move forward in
the purchase process.

= All potential customers go on a journey—whether you know that journey or
not as a marketer.



Map keywords to the journey

= Make sure your website is optimized for keywords throughout the buyer’s
journey.
= Content should capture these moments.



‘what to do aftera car  “benefits of hiring a “personal injury lawyer
accident injury” personal injury lawyer”  near me”
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BUYER'S JOURNEY FOR SEO

“The buyer's journey is the process buyers go through to become aware of, consider and evaluate, and decide to

purchase a new product or service.” (HubSpot.com).

The idea of the buyer journey is a combination of knowing your target customer and tailoring all interactions with
them to help them move forward in the purchase process. All potential customers go on a journey—whether you
know that journey or not as a marketer. Below are the basic stages of the journey. Checkout this article for more in-
depth information: https://blog.hubspot.com/sales/what-is-the-buyers-journey.
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Rise of Al = Google’s Demise?




They asked an Al engine to recreate “a salmon swimming

down a river”, and here’s what it guessed it would look
like.




Competitor Research




What Keywords are Driving Your Competitor’s Traffic?




Shared Organic Keyword (Kombat)

SpyFu (free limited) [—

Overall Market Research
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Keywords any domain ranks for

CORE STARTING KEYWORDS

Keywords all three rank for

Recommendations for backlinko.com

WEAKNESS (17)

Keywards both competitors rank for, but not backlinko.com

EXCLUSIVE KEYWORDS (2,724)

Competitors don't yet rank, but backlinko.com does




SpyFu (free limited)

https://digitalsummit.com/

SEO Overview - z digitalsummit.com
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SpyFu (free limited)

Shared Organic Keywords (Kombat)
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SEMRush Organic Research
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SEMRush Organic Research

Organic Research: digitalsummit.com A, Export to PDF

-

USS44 | 1«1 CA4T BR AU 25 | eee Device: B Desktop v Date: Mar 15, 2023 v Currency: USD

Overview Positions Position Changes Competitors Pages Subdomains

Organic Search Positions 1 - 100 (944) EC LR G GISE | {83 Manage columns (12/16 A, Export
Keyword Intent SF Positio... Diff. Traffic % Volume KD % CPC URL SERP Updated
digital summit portland N 4 1 0 3.03 90 0@ 0 portland.digitalsummit.com/Ip 2 days
[2022-agenda/
digital summit seattle N 4 1 1 0 3.03 90 20 0 seattle.digitalsummit.com/tick Feb 27
ets/
digital summit boston N S5 1 1 0 3.03 90 4@ 0 boston.digitalsummit.com/at- Feb 25
a-glance/
detroit digital summit N 4 1 1 0 1.23 40 4@ 0 detroit.digitalsummit.com/faq/ Mar 11
attendee-faqg/
digital summit detroit N 4 1 0 468 140 20 0 detroit.digitalsummit.com/faq/ 3 days
attendee-faq/
minneapolis digital summit N 4 1 0 0.96 30 13 @ 0 minneapolis.digitalsummit.co Feb 20
m/mc/
digital summit agenda N T S 1 0 0.55 20 28 5 seattle.digitalsummit.com/202 Feb 19
2/agenda/
digital summit minneapolis N 3 1 0 468 140 ne 5.2 minneapolis.digitalsummit.co Mar 02
m/mc/
digital summit san francisco N 3 1 0 2.34 70 10 0 sanfrancisco.digitalsummit.co Mar
m/why-attend/




SEMRush Organic Research

Organic Research: digitalsummit.com 2, Exp

P

rt to PD

=]

I+ CAA41 g8 AU 25 Device: B Desktop v Date: Mar 15, 2023 v Currency: USD

== US 944

"

Overview Positions Position Changes Competitors Pages Subdomains

J

3

b
[»
m

Organic Pages 1 - 100 (502) xport

URL Traffic Traffic % Keywords Ads keywords Backlinks

e
[0e)
%]
)
=
(r\
o

detroit.digitalsummit.com/faq/attendee-faq/ 43

minneapolis.digitalsummit.com/mc/ a1 5.64 5 0 Show
portland.digitalsummit.com/Ip/2022-agenda/ 31 4.26 3 0 Show
dallas.digitalsummit.com/tickets/ 27 3.71 2 0 Show
philadelphia.digitalsummit.com/2019/agenda/ 27 3.71 1 0 Show
raleigh.digitalsummit.com/why-attend/ 27 3.71 1 0 Show

(=]
9}
o

nyc.digitalsummit.com/tickets/ 26 3.58 10

3
%

[o%]
=)
(1)
(=)
N
o

chicago.digitalsummit.com/see-who-attends/

3
%

[o%]
o
(1)
[9%]
(=)
N
o

seattle.digitalsummit.com/tickets/

]
o8

G

(=]
(%)
(=)
tn
=]

boston.digitalsummit.com/at-a-glance/

o)
[a.0]
w
[

=
t
o

philadelphia.digitalsummit.com/Ipffag/ 21
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Majestic (Free Limited)

Plans & Pricing My Account ~ ZE v

https://digitalsummit.com/

TRUST FLOW

Society / Law

16 Business

EXTERNAL INBOUND LINKS
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Majestic (Free Limited)

Recent Activity Links nbound = : Order by Trust Flow ¥ Descending > |Then Alexa Rank ¥ Ascending ~ ACTIONS
TOOLS . . ) ) .
Top 5K TF + CF ~ Referring URLs + Referring Domains + TLD » Topic + Language + Domain ~
Site Explorer
Summary 367 Results m Export Data |
Ref Domains
. . . . _— Average External I Trust Citation
- # Referring Domains Home Page Title Topical Trust Flow Linking URLs Domains / Page Flow Fiow
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Backlinks 1 yahoo.com Yahoo | Mail, Weather, Search, Politics, News, Financ... Computers / Internet / On t... 1 - 95 83
New h |
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Lost
A |
Context - o Tntent Data £ ch = and M mrance f Dictionares
3 techtarget.com Purchase Intent Data for Enterprise Tech Sales and M... Reference / Dictionaries 1 5 78 73
Anchor Text
Pages 4 prweb.com PRWeb | Online Press Release Distribution Service | P... |£| News / Breaking News 21 6 72 62
Topics N
5 podbean.com Free Podcast hosting and Manetizing Platform | Podb... m Society / Religion and Spirit... 1 1 64 61
Link Graph
b |
Related Sites 6 ucdenver.edu University of Colorado Denver | CU Denver E Reference / Education 1 3 60 56
Advanced Tools A |
7 flippingbook.com FlippingBook | Flipbook Maker for Digital Publishing E Computers / Multimedia 3 - 59 61
Compare = —
Bulk Backlinks ) o _ _ - N
8 businessinsider.com Insider Computers / Internet / Web ... 1 12 55 78
Keywords
h |
Neighbourhood Checker 9 activecampaign.com - m Computers / Programming /... 2 4 55 54




GTMetrix (Free Limited)

Welcome Taylor!
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Test Server Location:
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Digital

Marlratare

A Download PDF

Performance ? Structure ? LCP =2 TBT 2 CLS 2

I~ 37% 0.04

The point of this is to determine, if you’re competing in the rankings, if the competitor has an advantage in speed or core vitals,
both of which are ranking factors.




BuiltWith (Free)

blli“ With 1Ly Features ~ Plans Customers Resources ~

DIGITALSUMMIT.COM

Techno rofile Detailed Technology Profile Meta Profile Relationship Redirect Recommendations Company

Lookup

Analytics and View Global Trenc rofile Details Change Layout

W Visual Website Optimize

)ptimizer

and multiv:

Create Notification

BIMarketo

The point of this is to simply learn what technology is being used on your competitor’s website and if there is anything being
done that is creating an advantage for them and an opportunity for you.



BREAK OUT:

Competitor/Keyword Research

Research your competitors and come up with a
few keyword/article topics

https://www.spyfu.com/ (Free Limited)
https://www.semrush.com/
https://majestic.com/ (Free Limited)
https://builtwith.com/ (Free)
https://gtmetrix.com/ (Free Limited, Speed Tests)
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https://www.spyfu.com/
https://www.semrush.com/
https://majestic.com/
https://builtwith.com/
https://gtmetrix.com/

Content has always
been, and is still, KING!




NO CONTENT STRATEGY?
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GOOGLE PUBLISHED AN ARTICLE ON HOW TO
RECOVER FROM CORE ALGO UPDATES



https://webmasters.googleblog.com/2019/08/core-updates.html

OOLS FOR FINDING TRENDING AND RELEVAN
TOPICS

* Google Alerts
* SemRush Keyword Overview

* People Also Ask



http://www.askthepublic.com/
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Keyword Variations Questions Related Keywords
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root canal 201.0K 91 @ what is a root canal 40.5K 80 @ rut canal 110 79 @
what is a root canal 40.5K 80 @ how long does a root canal take 14.8K 21 @ tooth canal 390 g2 @
roct canal cost 271K 56 @ how much is a rookt canal 9.9K 50 @ root canal what is it 170 67 ®
rookt canal pain 18.1K 66 ® do rook canals hurt 81K 23 @ a root canal 480 75 @

how long does a root canal take 14.8K 21 ® how much does a root canal cost 81K 39 tooth root canal 2.4K 76 @
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B2 Explorer B Overview & Mind Map

Dental Insurance
Volume: 165.0k

¢l What Does My Dental Insurance Cover?
4 Average Cost of a Root Canal & How to Save

¢l DentaQuest @ Dental Plans

Show morewv

Tooth Pain
Volume: 18.1k

¢l What is a Root Canal?
4 Root canal treatment

¢ Root Canal Procedure for Infected Tooth Nerve

Show more v

General Dentist
Volume: 8.1k

& Trending subtopics first ()

Dental Dam
Volume: 90.5k

o Why Your Dentist Might Use A Rubber Dam
ﬂ Tooth Isolation. The Rubber Dam, suggested or oblig...

ﬂ Dammed if you do, dammed if you don't

Show more v

Local Anesthesia
Volume: 14.8k

#l Root Canal: Purpose, Procedure, and Risks
& How it is performed - - - Root canal treatment

ﬂ Everything You Need to Know about Dental Local An...

Show morewv

Signs Of Infection
Volume: 8.1k

Prioritize topics by: Volume w

Connective Tissue Q e
Volume: 27.1k

ol What is a Root Canal?
¢ Tooth - American Dental Association

€ Root Canal Procedure for Infected Tooth Nerve

Show more v

Root Canal Procedure Q. eee
Volume: 14.8k

ol What is a Root Canal?
4 Root Canal Explained

4 Root Canal Procedure for Infected Tooth Nerve

Show more v

Dental Work
Volume: 4.4k




@ Cards E3 Explorer | El| Overview | & Mind Map

Top 10 Headlines by backlinks

American Association of Endodontists [

Cracked Teeth [

Tooth abscess - Symptoms and causes [/

What is a Root Canal? [

Dental Crowns: What Are They, Types, Procedure & Care [4
Tooth abscess - Diagnosis and treatment [4

Root Canal Explained [

Find an Endodontist Near You [/

What Does My Dental Insurance Cover? [/

Root Canal Infection: Causes, Symptoms, Prevention, Treatment [/
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10 Interesting Questions

What do you pay for a root canal with dental insurance?

What is a dental dam? What is its use?

What is the pulp in a root canal?

How to feel pain in the other teeth after a root canal procedure?
ls anesthesia necessary in every sitting of root canal treatment?
What is a root canal treatment?

Can a general dentist do root canals and crowns?

What are typical symptoms of root canal infection?

What is root canal treatment in dentistry?

How soon can you return to work after a root canal treatment?
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Google Helpful Content
Update

https://developers.google.com/search/blog/2022/08/helpful-
content-update




Next week, we will launch the “helpful content update”

to better ensure people see more original, helpful
content written by people, for people, rather than
content made primarily for search engine traffic. Learn
more & advice creators should consider:

Helpful Content Update: Released

8/25/22

* Largest update in 10 years (Since Panda)

* It looks at content that was created to rank
well in search over help humans

* This is a sitewide algorithm, so the whole
site will be impacted by this update

* If you were hit by this, then you will need to
look at your content and see if you can do
better with Google's advice below


https://developers.google.com/search/blog/2022/08/helpful-content-update

Avoid creating content for search engines first

Our advice about having a people-first approach does not invalidate following SEO best practices, such as those covered
in Google's own SEO guide. SEO is a helpful activity when it's applied to people-first content. However, content created
primarily for search engine traffic is strongly correlated with content that searchers find unsatisfying.

How do you avoid taking a search engine-first approach? Answering yes to some or all of the questions is a warning sign
that you should reevaluate how you're creating content across your site:

+ Is the content primarily to attract people from search engines, rather than made for humans?

» Are you producing lots of content on different topics in hopes that some of it might perform well in search results?
» Are you using extensive automation to produce content on many topics?

» Are you mainly summarizing what others have to say without adding much value?

» Are you writing about things simply because they seem trending and not because you'd write about them otherwise
for your existing audience?

» Does your content leave readers feeling like they need to search again to get better information from other
sources?

» Are you writing to a particular word count because you've heard or read that Google has a preferred word count?
(No, we don't).

» Did you decide to enter some niche topic area without any real expertise, but instead mainly because you thought
you'd get search traffic?

+ Does your content promise to answer a question that actually has no answer, such as suggesting there's a release
date for a product, movie, or TV show when one isn't confirmed?
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What to do with Weak Pages?

* Keep/Kill

* If the page is an important page on your site that you want to keep, improve
the content, focus on adding EAT (Expertise, authority, trust) and genuine
value. Look at competitors with better performing pages and use as
inspiration. | always say “Leave no stone unturned.”

* |F the page is old/outdated/irrelevant, unpublish the page and add a 301
redirect to a relevant page



BREAK OUT:

Dig into your GSC and Find
Poor-Performing Pages

Tools/Resources:

Google Search Console
SEMRush Position Tracker (Pages Tab)




Download workbook:
taylorslides.com



Keep in Touch!

« @RealTaylorKurtz on Twitter
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Taylor Kurtz



mailto:taylor@crushtherankings.com
https://www.linkedin.com/in/taylor-kurtz-560a35141/
http://www.taylorslides.com/

