Section 1: Preparing your SEO and
Performance for 2023 and Beyond
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ABOUT THIS
SESSION:

During this module, you will learn recent
changes from Google, what new
benchmarks and metrics have been
iIntroduced, how to determine if your
website Is compliant and, if not, how to
clean the website up to meet, or exceed, all
known benchmarks. After this session, you
will have a solid foundation and
understanding on how to audit and analyze
your website to get it to peak performance
and ready for 2023 and beyond.



Download workbook:
taylorslides.com
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Recent Changes by Google




le algorithm
updates in 2021

A new year is about to begin and it’s a good time to take a look at the
updates released during the past year. 2021 was a full year for Google
and SEOs: multiples Core Updates, Page Experience Update, Spam
Update, etc.

MozCast measured a

40% day-over-day drop in .

SERPs with Featured Snippets, with a mysterious
Google announced an update to reward return to their previous levels three weeks after.
in-depth reviews over thin reviews and
spammy affiliates (impacting
English-language only at launch).

Danny Sullivan of Google, said that
‘both parts of this spam update were
“global” updates that targeted
both web results and image
results’.
A follow-up to the
June Core Update,
it rolled out from July 1-12.

This update included Core Web Vitals and impacted both
organic results and News results (including Top Stories).

We do not know if this update
targets link spam, content spam,
or other forms of search spam.

s R > Google informed the public of a new system that can
This is the third core update generate titles for website pages. It will focus more on
Google released in 2021. accurately describing what a page is about.

This will impact
: product reviews =
on English-language pages. It will
take about three weeks to
< complete.

Google documented a change called
Translated Results currently limited
to India. It auto-translates the titles
and snippets between languages.

cnorawl

Make smarter SEO decisions
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Positive or negative shifts in desktop search
rankings, occurring on or after March 3, could be
attributed to this update.

This update enhances Google's
ability to identify high quality
product reviews.

This update began on May
25, 2022, and was completed
on June 9, 2822.

The 4th in its series, the update improved the
initial algorithm released in March 2821.
Unlike many other algorithm changes, this one
was announced.

An update that seeks to improve the quality of search
results by promoting helpful content. The algorithm
relies on machine learning to identify unhelpful
content.The update was completed on September 9th.

ore Update

The second core update of the year, released just 3
days after the Helpful Content Update was rolled out.
It resulted in some rank volatility, but was overall
considered weaker than other core updates.




Although a typical update, this one caused quite a stir as it
rolled out one week after the core update and very shortly after
the helpful content update.

Q

The update, available in the English, French, Japanese, and
German markets, now displays site names in order to make it
easier for users to identify the specific website in the search
results.
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After 11 months of preparation, this update, targeted at
fighting spam, was released worldwide and in all languages.

December

Helpful Content Update

A first update rolled out across search results 4 months after
the launch. This version of the update expands to all languages.

This update utilizes SpamBrain, Google's AIl-based
spam-prevention system, to fight link spam in search results.
The update impacts all languages.
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FREE TOOLS TO CHECK SERP VOLATILITY

https://www.rankranger.com/rankrisk-index

Google Mobile SERP Fluctuations: Last 30 Days
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https://www.rankranger.com/rank-risk-index

FREE TOOLS TO CHECK SERP VOLATILITY

https://www.semrush.com/sensor/

SERP volatility for the last 30 days Normal range 2 7
® 10

All categories Another ordinary day.

® Low @ Normal High @ Very High

10



https://www.semrush.com/sensor/

| ";! Mordy Oberstein & :.,2 Mordy Oberstein € @MordyOberstein - Oct 19, 2021 4

@MordyOberstein : p -
. Replying to @MordyOberstein

But what about mobile? Year-over-year that's a dramatic 84% increase in the instances of high
rank volatility!

Looking at just "high" levels of volatility (again high being
5/10 - 8/10 on the Sensor)... we're already at about 50% of
2021 being volatile!

% of Days with High Levels of Rank Volatility
(Mobile)

&0.0:0

- + 84 9%

30.00%
20,005

Mobile (High Volatility)

10.0:03

0.00%
2020 2021

5:22 AM - Oct 19, 2021 ()



https://www.seroundtable.com/google-search-algorithm-updates-more-extreme-32277.html
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Algorithm Update Resources

A Google Search Quality Raters Guidelines
https://services.googlé.com/fh/files/misc/hsw

sqrg.pdi

A Official List of Google Updates (Confirmed):
https://developers.qgooqgle.com/search/updates/ra

nking

A Rank Rangers Sensor: s
https://www.rankranger.com/rankrisk-index

A SemRuslSensor:
https://www.semrush.com/sensor/

A Google Helpful Content Update:
https://developers.gooqgle.com/search/bloq/2022/
O3/helptulcontentupdate

A March 2023 Core Update:
https://www.seroundtable.com/googlanarch

202 3core-update-35061.html



https://services.google.com/fh/files/misc/hsw-sqrg.pdf
https://developers.google.com/search/updates/ranking
https://www.rankranger.com/rank-risk-index
https://www.semrush.com/sensor/
https://developers.google.com/search/blog/2022/08/helpful-content-update
https://www.seroundtable.com/google-march-2023-core-update-35061.html

Non I.T. person: What's it like working inggg ?
Me: Imagine a merry-go-round

Non L. T. person: Sounds fun
Me: i'm not finished
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Santa Col

Frankfurt, Germany

Events
A Helsinki, Finland

Dortmund, Germany Antwerp, Belgium Hamburg, Germany
todz, Poland Paris, France Johanneshov, Sweden Gothenburg, Sweden Vienna, Austria Zunh, Sw

nttps.//www.kissonline.com

KISS Online :: The Final Tour Ever - Kiss End Of The Road ...

KISS Online: The Official KISS Websit¢
Join The Kiss Mailing List

Tour Dates « Kiss - KISS Army

nttps/fwww kissonline.com
Tour Dates | Upcoming KISS Tour and ... - KISS Online

\ o
Casi Atlantic C

Rock Hotel & Casino

ty, NJ. Tickets - VIP - RSVP. Aug22

Mark G Etess Arena at Hard

artford, CT, Tickets

Kiss

Xfinity Center

Xfinity Center

Jarling's Waterfront Pavilion
Mark G Etess Arena at Hard
';‘ kissonline.com

t

"wllp’.'a."'.'\\'v‘.\\'lka’_‘lTa‘SlE' com ncert | ICKe )
KISS Tickets, 2021 Concert Tour Dates | Ticketmaster

site. Find KISS tour sched

Available on

Buy KISS tickets from the official Ticketmastercom s
detalls, reviews and photos
. © vYouTube
KISS: End of the Road World
Spotify

KISS: End of the Road World ...
An Evening With: KISS
@ vYouTube Music

More music services

k

wwiw.songkick.com » artists » 3 ¢ :
Mickets, Tour Dates & Concerts 2022 & 2021 - Songkick




Main content

A Google wants knowow words and concepts are related to each other.
A What words are closely related to other words (i.e. word embedding)?
A Related entities are important.

A Focus on structure, readability and context.



Video optimization

A Use video sitemaps (sigmaps.oyg

A Use oppage markup (vishema.o)g

A Consider the audio (must utilize transcriptions)



Schema markup

A Helps search engines understand content meaning
A Improves search rankings

A Leads to rich snippets (sometimes)

A Schema.org




Google
Structured Marku
Helper

gle Structured Data Markup Helper

red Data Markup Helper
Email

This tool will help you add structured-data markup to a sample web page. Learn more

To get started, select a data type, then paste the URL or HTML source of the page you wish to mark up below:
Articles Book Reviews Datasets
Events Job Postings Local Businesses
Movies Products Question & Answer Page

Restaurants Software Applications TV Episodes

HTML




Schema.org Documen tation  Schemas  About

NEW TEST @ @

Schema.org
Validator
Tool




how to go viral on tiktok

All (3] Videos &) Images { Shopping

Featured snippets

A ldentify a frequently asked
guestion
A Answer it simply and directly

How to Go Viral on TikTok

. Kick your video off with a bang. ...

. When deciding on video length, keep it as short as possible. ...
. Record your own audio. ...

. Use trending music or sounds. ...

. Tell a story. ...

. Share tips, advice, favorite things. ...

. Always have a strong call to action. ...

1
2
3
4
5
6
7
8

. Include random details for people to comment on.

More items...

https://www.voyageandventure.com > how-to-go-viral-on.

How to Go Viral on TikTok - | gained 1 Million followers in 9 ...




TARGET FEATURED SNIPPETS

Featured snippets reduce clicks on the search results

I

29.8% 25.8%
without clicks without clicks

70.2% 74.2%

with clicks with clicks

Search queries without
featured snippet in SERP

Search queries with
featured snippet in SERP



Featured snippets

A Check the SERP in incognito mode

A Determine if it's a paragraph or list

A Add the relevant schema to the page

A Keep your paragraphs short (<50 words) and lists short (sentences)
A Add the query within the answer when possible



Al Integration into SERP

B¥ Microsoft Bing Q_ SEARCH £ cHar v g 20 @ Q —

‘>

Welcome to the new Bing

Your Al-powered copilot for the web

5 Ask complex questions Get better answers % Get creative inspiration

"What are some meals | can make for my
picky toddler who only eats orange-colored
food?"

“What are the pros and cons of the top 3 “Write a haiku about crocodiles in outer
selling pet vacuums?* space in the voice of a pirate”

Let's learn together. Bing is powered by Al, so surprises and mistakes are possible. Make sure to check the facts, and share
feedback so we can learn and improve!

Terms of Use  Privacy Statement

Bing Al
g (=) |Ask me anything

)/2000

M reedback



Al Integration into SERP

«~, Searching for: strep throat symptoms

«/ Generating answers for you...

Strep throat is a bacterial infection of the throat and tonsils that generally causes throat irritation. The
symptoms of strep throat include * 2:

* Throat pain that usually comes on quickly

¢ Painful swallowing

* Red and swollen tonsils, sometimes with white patches or streaks of pus

¢ Tiny red spots on the area at the back of the roof of the mouth (soft or hard palate)
* Swollen, tender lymph nodes in your neck

e Fever

e Headache

e Rash

* Nausea or vomiting, especially in younger children f
If you think you have strep throat, it's important to see a doctor 2 . They can perform a physical exam

and check for signs and symptoms of strep throat. If necessary, one or more tests are ordered ' .

Learn more: 1.bing.com 2. mayoclinic.org 3.cdc.gov 4. healthline.com 10f15 @

@ [ How is strep throat treated? ] ( What causes strep throat? ] ( How long does strep throat last? ]

s New topic (=) Ask me anything...

P




Al Integration into SERP

A
A
A
A
A

Bing Chat Answers Now In Bing Search Results

Google launches Bard, its answeiGbatGPEK SNBE Q& 4 K I {
it looks like

Google begins to open Bard to a limited number of users

Google Al chatbot Bard flubs an answer in ad (Video)

Your SEO quide to tlighatGPRAPI



https://www.seroundtable.com/bing-chat-answers-now-in-bing-search-35086.html
https://searchengineland.com/google-launches-bard-its-answer-to-chatgpt-to-trusted-testers-here-is-what-it-looks-like-392729
https://searchengineland.com/google-begins-to-open-bard-to-a-limited-number-of-users-394565#.ZBnHThYNaMU.twitter
https://www.youtube.com/watch?v=oGPEL9EVOyA
https://searchengineland.com/chatgpt-api-seo-guide-394411

Health Audit:
Ensure a Strong Foundation

Suggested Tools

SEMRush
AHRefs
MOZ
https://www.seoptimer.com/



https://www.seoptimer.com/

Health Audit: SEMRush




Site Audit: Crush The Rankings v (Gl E Ul O Looker Studio | A, PDF A, Export || &
www.crushtherankings.com Updated: Sun, Feb 5, 2023 & Desktop JS rendering: Disabled @& Pages crawled: 87/100

Overview Issues Crawled Pages Statistics Compare Crawls Progress

Sita Health 1 Errors 1 Warnings 1 Notices 1
0 -2 130 +1 61 no changes
3 . 130 oo . —e G4 ee . s—e

0 ../.7./1 0 0

95%
+3

@ Your site 95% Thematic Reports

¥ Top-10% websites v  92%

Crawlability HTTPS International SEQ Core Web Vitals

Crawled Pages : . .
[v] 0 International SEO is not (v}

O 97% +ex O 99% implemented on ths e J 60%

87 o changes View details View details View details
g

® Healthy 9+1 )

Site Performance Internal Linking Markup
® Broken 0 -1

O 100% -ax O 91% -2« O 100%

Have issues 75

@ Redirects 2 View details View details View details

Elocked 1




Overview Issues Crawled Pages Statistics Compare Crawls Progress

Site Health 1

66%

no changes

® Your site 66%
¥ Top-10% websites v  92%

Crawled Pages

5,408 -

I i
® Healthy 3

® Broken 1

Have issues 4,950 +9
® Redirects 450
Blocked 4

Errors 1

25 no changes

3(} '-H—'"“l—‘—I —

0

Thematic Reports

Crawlability
O 87%

View details

Site Performance
O 74%

View details

Warnings 1 Notices 1
84,456 17 16,141 o5
85K s—s—n—s [p— . 16K s—eo—n—s ——
0 0
HTTPS International SEO Core Web Vitals
1) International SEO is not 0
0 89 A implemented on this site. -) 56 /O +12%
View details View details

Internal Linking
D 63%

View details

Markup
0O 100%

View details



[0\ Search by check ] [AII 37 | Errors 6 Warnings 17 Notices 14 Triggered checks w

Errors (6) 1

A full list of AMP-related issues is only available with a Business subscription plan

0 pages returned 5XX status code  Learn more

0 pages don't have title tags  Learn more

0 internal links are broken Learn more

0 pages couldn't be crawled  Learn more

Category w

13 new issues

? Send to...
? Send to...
? Send to...
| W— ? Send to...
? Send to...

? Send to...

©

Upgrade to Business BKO]




[Q Search by check ] All 37 | Errors 6 | Warnings 17

Warnings (17) 1

45,464 issues with uncompressed JavaScript and CSS files

26,159 issues with unminified JavaScript and CSS files

MNotices 14

Triggered checks w

Category w

96 new issues

58 new issues

10 new issues

60 new issues

22 new issues

16 new issues

1 new issue

r? Send to...

r? Send to...

r? Send to...

? Send to...

2 Send to...

? Send to...

? Send to...

? Send to...

r? Send to...

r? Send to...

r? Send to...

r? Send to...




All 37 | Errors 6 Warnings 17 | Notices 14

6 pages have duplicate content issues error ~ Why and how to fixit ~ ( Send to...

@® Hide Page URL | Filter by Page URL Q Advanced filters w

Page URL *

Sign up : Contently
http://contently.com/register [

Sign in : Contently
http://contently.com/signin [’

Content Marketing & Strategy Blog | The Content Strategist | Contently
http://contently.com/strategist/feed/

Sign up : Contently
https://contently.com/register ]

Sign in : Contently
https://contently.com/signin 4

Content Marketing & Strategy Blog | The Content Strategist | Contently
https://contently.com/strategist/feed/ [

n10v

Duplicates +

il

> 1 pages

> 1pages

> 1pages

» 1pages

> 1 pages

> 1pages

Total Checks |

O Failed: 6
Successful: 9100

Discovered =

8 Apr2022 (12:05) @
8 Apr2022 (12:05) &
8 Apr 2022 (12:05)
8 Apr2022 (12:05) @
8 Apr2022 (12:05) @

8 Apr2022 (12:05) @



1,082 pages have duplicate H1 and title tags warning  Sendto...

Total Checks |

- E . Failed: 1,082
& Hide Page URL Q Advanced filters w ( -\,
Successful: 3,801

Filter by Page URL

Page URL =

' Want to Scale Your Content Program Internationally? Take This First
Step
http://contently.com/2018/09/07/scale-content-program-internationally/

' 5 Steps to Minimize Sourcing Snafus in Content Marketing
http://contently.com/2022/06/23/5-steps-to-minimize-sourcing-snafus-in
-content-marketing/

' The Depressing Reality About Writing Books
https://contently.com/2011/02/17/the-depressing-reality-about-writing-bo
oks/

' How Startup Birchbox Uses Content To Sell Tons of Beauty Supplies

https://contently.com/2011/08/01/how-startup-birchbox-uses-content-to-
sell-tons-of-beauty-supplies/

' How To Get Millions Of Pageviews With Your Content Marketing
Strategy [CASE STUDY]
https://contently.com/2011/08/01/minnesota-vikings-content-strategy/

' How to Develop a Community Management Plan

https://contently.com/2011/08/12/how-to-develop-a-community-manage
ment-plan/

' How To Never Run Out of Blog Post Ideas

https://contently.com/2011/09/20/how-to-never-run-out-of-blog-post-ide
as/

' The Best Tools on Wordpress to Make Your Content Look Great

https://contently.com/2011/10/05/the-best-tools-on-wordpress-to-make-
your-content-look-great/

Title

Want to Scale Your Content Program Internationally? Take
This First Step

5 Steps to Minimize Sourcing Snafus in Content Marketing

The Depressing Reality About Writing Books

How Startup Birchbox Uses Content To Sell Tons of Beauty
Supplies

How To Get Millions Of Pageviews With Yo...ntent Marketin
g Strateqy [CASE STUDY]

How to Develop a Community Management Plan

How To Never Run Out of Blog Post Ideas

The Best Tools on Wordpress to Make Your Content Look G
reat

Discoverad =

30 Dec 2022 (03:21) 'O

23 Sep 2022 (07:04) | &

20 Sep 2019 (09:32) @

23 Dec 2022 (07:52) o

23 Dec 2022 (07:52) 'O

23 Dec 2022 (07:52) 'O

30 Dec 2022 (03:21) @

23 Dec 2022 (07:52)




BREAK OUT:
CONDUCT AUDIT OR ENTER
YOUR SITE INTO

Free Tools/Resources:
https://www.seoptimer.com/
https://seomator.com/free -sec-audit-tool
https://www.seobility.net/en/seocheck/



https://www.seoptimer.com/
https://seomator.com/free-seo-audit-tool
https://www.seobility.net/en/seocheck/




Page speed

A Large, sloteload pages run the risk of being crawled only partially or
skipped completely. (15MB Ki£0X)

A Google recommends above the fold contensloagmitan 1 second.


https://searchengineland.com/googlebot-will-crawl-and-index-the-first-15mb-of-content-per-page-385995#:~:text=Googlebot%20can%20crawl%20the%20first,15MB%20of%20content%20for%20indexing

Page speed

A Compress images
V Compressor.io
V Tinypng.com



Core Web Vitals

]

(Loading) (Interactivity) (Visual Stability)
Largest Contentful Paint First Input Delay Cumulative Layout Shift

2.5 sec 4.0 sec 100 ms 300 ms



Checking Core Vitals

A https://web.dev/vitals/

A Standards

A Largest Contentful Paint(LGPow long it takes for the largest piece of content on
the page to render. (2.5s)

A First Input Delay (FIP FID measures how long it takes for a user to get a response
from the site in the browser, such as a click interaction (<100ms)

A Cumulative Layout Shift (CL-39pcuses on the visual stability, such as moving
elements as the page loads (0.1s)



https://web.dev/vitals/

Core Web Vitals (Comments from John
Mueller on 8/6/2021)

‘ johnmu - 2d (&)

It is a ranking factor, and it's more than a tie-breaker, but it also doesn't replace relevance.

Depending on the sites you work on, you might notice it more, or you might notice it less. As an
SEQ, a part of your role is to take all of the possible optimizations and figure out which ones are
worth spending time on. Any SEO tool will spit out 10s or 100s of "recommendations”, most of those

are going to be irrelevant to your site's visibility in search. Finding the items that make sense to
work on takes experience.

The other thing to keep in mind with core web vitals is that it's more than a random ranking factor,
it's also something that affects your site's usability after it ranks (when people actually visit). If you
get more traffic (from other SEO efforts) and your conversion rate is low, that traffic is not going to
be as useful as when you have a higher conversion rate (assuming UX/speed affects your

conversion rate, which it usually does). CWV is a great way of recognizing and quantifying common
user annoyances.




CHECKING YOUR CORE VITALS THROUGH GOOGLE



r» PageSpeed Insights

D Mobile

G2 hittps:/iwww espn.com/

[] Desktop

Core Web Vitals Assessment: Failed

Computed from the B Core Web Vitals metrics

over the latest 28-day collection period.

L ¥
Learn more
First Contentful Paint (FCP)
3s
?_
Largest Contentful Paint (LCP) R
3s

™ Latest 28-day collection period

(3 Full visit durations

LT Various mobile devices

= Various network connections

Expand view

First Input Delay (FID) W
51 ms

?_—_

Cumulative Layout Shift (CLS) R
0.08

?-__

&5 Many samples (Chrome UX Report)

& All Chrome versions



r» PageSpeed Insights

D Mobile

A First Contentful Paint (FCP)

3s
 —
Page Loads
Good (£1.83g) 38%
MNeeds Improvement (1.8 5 - 3 5) 37%
Poor (= 3 5) 25%

? 75th Percentile - 3 s

Largest Contentful Paint (LCP) R

3s
| ——
Page Loads
Good (= 2.55) 65%
Needs Improvement (2.5 5 - 4 5) 22%
Poor (= 4 5) 13%

9 75th Percentile - 3 s

™) Latest 28-day collection period

(E} Full visit durations

LT Various mobile devices

=" Various network connections

[] Desktop

® First Input Delay (FID) R

o1 ms
i e —
Page Loads
Good (= 100 ms) 81%
Meeds Improvement (100 ms - 300 ms) %
Poor (= 300 ms) 12%

? 75th Percentile - 51 ms

Cumulative Layout Shift (CLS) W

0.08
- — —
Page Loads
Good (= 0.10) 79%
Meeds Improvement (0.10 - 0.25) 16%
Poor (= 0.25) 5%

¢ 75th Percentile - 0.08

o5 Many samples (Chrome UX Report)
& All Chrome versions



= Google SearchConsole

t any URL in "https://www.mmtcfl.com/"

M Overview
~”  Performance

Q,  URL inspection

Index
Iy Coverage
Eg Sitemaps

&  Removals

Experience

Q Page Experience

Core Web Vitals

(#) Core Web Vitals

[] Mobile Usability

Enhancements
£ FAQ
£ Logos

& Sitelinks searchbox

e ' v 1

Mobile OPEN REPORT >

= () poor URLs = 1716 URLs need improvement = () good URLs

150
100
ED L\——J
0 A .
7/28/21 8/9/21 8/20/21 9/1/21 913/ 9/25/21 10/6/21 10/18/21
DESktDP OPEN REPORT >

== () poor URLs = 176 URLs need improvement = () good URLs

150

100

50

- P e




Core Web Vitals > Mobile

[+] Poor
0
Mo issues ®
URLs
150
100 I jinniimm
30 ‘ ‘
TR \
” © © ©
Fr28/21 8/9/21 8/21/21 92521 914421 9/26/21 10/8/21 10/20/21
Details =
Status Type (3 Validation <l Trend URLs
Meed improvement LCP issue: longer than 2.5s (mobile) o Mot Started - 116
Poor CLS issue: more than 0.25 (mobile) M/A I a
Poaor LCP issue: longer than 4s (mobile) MN/A j . 0
MNeed improvement CLS issue: more than 0.1 (mobile) MN/A J L 0



= Page experience on mobile

& Overview
~7  Performance

C,  URLinspection

Index A
[y Coverage
Ta sitemaps

O  Removals

Jefjence .

O PageExperence | <

(4) Core Web Vitals

[0 Mobile Usability

Enhancements .

FAQ

@«

@

Logos

@

Sitelinks searchbox

@

Unparsable structured data

Security & Manual Actions W

Legacy tools and reporis W

Your site has no URLs with a good page experience

Good URLs 3 Total impressions of good URLs (&)

O% 27K (O About chart

URLs Impressions
3.8K
25K
1.3K
0

2iz] sy 9/26/21 10/8/21 for20/21
Page experience signals
Core Web Vitals @ > Mobile Usability @ >
116 v
Failing URLs Mo issues detected
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GTmetrIX Features  Pricing

Dashboard

Analyze Performance of:

https://www.espn.com/

Presets

Analyze your page with a preset
combination of Analysis Options

Test Format

Where and how do you want to
analyze this page?

Options
Basic features and functions for this
page.

Advanced Options

Additional options and features to
analyze your page.

Using: Apple iPhone X/X5/11/12/12 mini/12 Pro in Vancouver, Canada

Resources  Blog

Presets ?

GTmetrix default (Default Preset)

Test URLin ?

Vancouver, Canada

OFF | Create Video ?

Welcome Taylort

Account

Analyze .
o e [ e | o | e [ Soe

using ?
vl Apple iPhone X/XS/11/12/12 mini/12 Pro

v

1w'rth ?

Unthrottled Connection
Unthrottled Connection

OFF | Adblock Plus ?

Advanced Options v

Connection: Off | Video: Off | Adblock: Off

Broadband Fast (20/5 Mbps, 25ms)
Broadband (5/1 Mbps, 30ms)

Broadband Slow (1.5 Mbps/384 Kbps, 50ms)
LTE Mobile (15/10 Mbps, 100ms)

3G Mobile (1.6 Mbps/768 Kbps, 200ms)

2G Mobile (240/200 Kbps, 400ms)

56K Dial-up (50/30 Kbps, 125ms)

Add Custom Connection

A Analysis Options



Test Server Location

Report generated:

| atest Performance Report for:
https:/www.espn.com/

Wed, Jun 15, 2022 5:32 AM -0700
: I+l Vancouver, Canada

— Using: @ Chrome (Desktop) 98.0.4758.102, Lighthouse 9.3.1
R S Connection: LTE Mobile (15/10 Mbps, 100ms)
O P Analysis options: [] iPhone X/XS/11/12/12 mini/12 Pro

GTmetrix Grade :

Structure ?

66%

Performance ?

32%

Speed Visualization ?

1.3s 27s 4s 54s

T € s T s 8

[l g s i e

TTFB: 552ms Onload Time: 34s
Redirect: 0 I
Csn::ect: 3g§ms First Contentful Paint: 4 4s

Backend: 219ms

I Largest Contentful Paint: 4 4s I

Web Vitals :

LCP &

4 4s

6.7s 81s 94s 10.8s
O - 2] o —r

BiNcOY teLec9Y rBisv ey trRELecSY
PR 8 Ty, s W

LA a ! . 4.4

e acamesine b he e A TR S e T T TR S S RULUUT Ly g

acomemmy [ e = e et e
b s R e e ol il

Time to Interactive: 7.7s

CLS &

I Fully Loaded Time: 13.5s I



Summary ‘erfall Video History

Performance Metrics

The following metrics are generated using Lighthouse Performance data.

First Contentful Paint

How quickly content like text or images are painted
onto your page. A good user experience is 0.9s or
less. Learn more.

Speed Index

How quickly the contents of your page are visibly
populated. A good user experience is 1.3s or less.
Learn more.

Largest Contentful Paint

How long it takes for the largest element of content
(e.g. a hero image) to be painted on your page. A
good user experience is 1.2s or less. Learn more.

Much longer than recommended

4 4s

4 8s

4 45

Time to Interactive

How long it takes for your page to become fully
interactive. A good user experience is 2.5s or less.
Learn more.

Total Blocking Time

How much time is blocked by scripts during your page
loading process. A good user experience is 150ms or
less. Learn more.

Cumulative Layout Shift

How much your page's layout shifts as it loads. A good
user experience is a score of 0.1 or less. Learn more.

Metric details | ON .

Much longer then recommended

/.75

Much longer then recommended

398ms

Good - Nothing to do here

C)I



Summary

IMPACT

g

Med

-High

-High

dlilaed

]

2

Performance Structure

AUDIT

Avoid enormous network payloads

Avoid an excessive DOM size

Avoid unload event listeners

Eliminate render-blocking resources

Avoid chaining critical requests

Serve static assets with an efficient cache policy

Reduce JavaScript execution time

Avoid long main-thread tasks

Reduce unused JavaScript

Use a Content Delivery Network (CDN)

Avoid document.write()

Properly size images

Reduce unused CSS

deo History

Total size was 4.42MB
2,562 elements

2 listeners found

Potential savings of 351ms
7 chains found

Potential savings of 707KB
2.9s spent executing JavaScript
14 long tasks found
Potential savings of 1.10MB
26 resources found

2 instances found

Potential savings of 218KB

Potential savings of 175KB

What do these audits mean?

These audits are best practices
established by Google to help build
websites for optimal front-end
performance.

Each audit is assessed based on
your adherence to them and
ordered by the most likely impact
to your page's performance.

Note that Structure audits do not
directly affect your Performance
score, however addressing them
can serve as good starting point to
improve page load times overall.
Additionally, some of the audits are
correlated and thus, fixing one
audit may affect others.

Learn about all the audits

Need optimization help?

We've written various guides and
articles to help you improve your
page performance:

How to Guides

Optimization Explained

Need Assistance?



Summary Performance Structure | Waterfall | & History
Waterfall Chart ¥ Download HAR

A request-by-request visualization of the page load. Learn how to read a waterfall chart.

| css 1 | o | ronts | imoges | Over-

URL Status Domain Size Timeline H '

AN L VNN FELu ) EEE NP £3.3MD 2T

+ joguery.min.js 200 assets jivox.com 30.1KE 3I1ms

+ MWike%205woosh%20Logo_white... 200 aszets jivox.com 4 05KB 32ms

+ Nike%205woosh%%20Logo.png 200 asseats jivox com 4 04KEB 31ms

+ 1x1.png 200 assets jivox.com 3EE 32ms

+ script_320x50.js 200 aszets jivox.com 1.91KB 29ms

+ dynamic_logic_live_Pros_320x5... 200 asseats jivox com 5.85KB 28ms

+ FuturaNDforNike385Cn-XBd. woff2 200 assets jivox.com 23.0KE | 28ms
+ HelveticaNeueRegular.woff2 200 aszets jivox.com 31.9KB | 32ms
+ HelveticaWorld-Bold.woff2 200 assets jivex.com 158KE | Jems
+ resclveDynamicData.php?camp... 200 traffick. jivox.com 1.79KE I 37 ms
+ dvip_src.jsTctk=14526021&cmp... 200 cdn doubleverify.com 3 54KB | Gms

+ dv-measurements1300.js 200 cdn.doubleverify.com 59.8KE Sms
+ wigitjs 7gdpr=&gdpr_consent=&t... 200 tps.doubleverify.com 1.16KE | JEms
+ DASS12_010_A_PREM.png 200 assets jivox com 5 05KB 15ms
+ DASS12_010_B_PREM.png 200 assets jivex.com 5.53KE 19ms
+ DASS10_010_A_PREM.png 200 assets jivox.com 13.2KE 20ms
+ DASS10_010_B_PREM.png 200 assets jivox com G 24KB

+ DB2584_001_A_PREM.png 200 assets jivox.com 19.3KE

+ DASS20_091_A_ PREM.png 200 assets jivox.com 9 40KE

+ DASS20_091_B_PREM.png 200 assets jivox com G 84KB

+ es_encParams_L2FwX0RhdGFT... 200 evs jivox.com 43B

+ activeviewTxai=AKAQOjsvBJTzv5l... 200 pagead2.googlesynd... G4E

+ es_encParams_L2FwX0RhdGFT... 200 evs jivox.com 43B

+ POST bsevent.gif?7impid=834a0f... 200 tp=707 doubleverify.... 1.20KE

+ POST event.png?impid=02574ch... 200 tps11056.doubleverif... 4538

+ POST event.png ?impid=e8be595... 200 tps11066 doubleverf. .. 4136

+ getid?7p=1480&8g9=1&j=08&asid=P0... 302 loadus. exelator.com 0

+ insync?vxii_pid=10071&vxii_pdi... 200 thrile.com 436

+ pixel.gif 200 load77 exelator.com 43E

301 Requests 4.82MB (17.0MB Uncompressed) Fully Loaded 125 (Onload 1s8)
1 1




] G55 [ 5 R | Fors | maes | Oer

Content Marketing Platform and Expert Content Creators | Contently

URL Status Domain Size
Y 200 contently.com 14.9KB | . 739ms
+ classic-themes.min.css 200 contently.com 524B I 247ms
+ jquery.min.js 200 contently.com 31.0KB I 468ms
+ nightowl-styles.min.css?ver=2... 200 contently.com 39.3KB 477ms
+ logo.png 200 contently.com 3.34KB s
+ 2j0yzpnnri.jsonp 200 fastwistia.com 1.61KB 478ms
+ E-viljs 200 fastwistia.com 114KB I B1lms
+ G2-Logo-Resized.png 200 contently.com 4.65KB I 1.33
+ stars.png 200 contently.com 1.64KB I 1.3s
+ Capterra.svy 200 contently.com 2.50KB I 135
+ logo-Gartner-Reviews-optimiz... 200 contently.com 4.79KB ' || 1.55
+ stories-wall.svyg 200 contently.com 7.76KB 1.53

+ logo-white.png 200  contently.com 3.08KB 165
+ fb_social.png 200 contently.com 9448 ' || 1.6
+ twitter_social.png 200 contently.com 890B || 1,65
+ ig_social.png 200 contently.com 1.02KB || 1.65
+ linkedin_social.png 200 contently.com 7638 || 1.85
+ jquery.js 200 contently.com 84.9KEI_ITW
+ qppr_frontend_script.min.js 200 contently.com 9558 |” 730ms

+ iframeResizer.min.js 200 contently.com 5.61KB ||| 737ms

+ globalLibs.min.js 200 contently.com 13.6KB 1|| 759ms

+ global.min.js 200 contently.com 7248 ||| 739ms

+ main.js 200 contently.com 5.44KB ||| 745ms

+ gtm js?id=GTM-TAMHKW 200 googletagmanagerc...  76.9KB "| 743ms

+ wp-emoji-release.min.js 200 contently.com 5.18KB ‘ || 175
.l 200 load.sumo.com 1.91KB |||‘| 458ms
+ 42rwn27?utm source=contently... 200 info.contently.com 8.54KB || ['ll 1.1s

Timeline

184 Requests 13.0MB (18.8MB Uncompressed)

27.55 (Onload 4.75)
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Embed this video

Select a video size

Medium - 640x480

Copy and paste this code:

<iframe
src="https://gtmetrix.com/reports/w
ww.espn.com/ckxRVkhV/video"
width="640" height="548"
frameborder="0" scrolling="no"
allowfullscreen></iframe>

Download Video

Download the video in MP4 format
(144KB).

‘This fe n't feel

like gol sport
just got turned upside down

There aren al

15.0s

B Time to First Byte - 0.5s
Onload - 3.1s

TOP HEADLINES

Mikolas falls short of no-hitter and ‘it kinda stinks' = -
[ First Contentful Paint - 4.1s

USMNT equalizes late in wet, wild El Salvador Largest Contentful Paint - 4.1s

Ump struck in face by Trout's shattered bat, exits Time to Interactive - 5.7s

Fully Loaded - 13.3s




GTmetrix Grade 2

Performance ? Structure ?

100% 100%

Summeary Performance Structure Waterfall Video

Performance Metrics

The following metrics are generated using Lighthouse Performance data.

Good - Nothing to do here

First Contentful Paint

How quickly content like text or images are painted onto
your page. A good user experience is 0.9s or less. Leamn
more.

621ms

Good - Nothing to do here

Speed Index

How quickly the contents of your page are visibly
populated. A good user experience is 1.3s orless. Learn
more.

6/1ms

Good - Nothing to do here

Largest Contentful Paint

How long it takes for the largest element of content (e.g. a
hero image) to be painted on your page. A good user
expenence is 1.2s or less. Learn more.

/35ms

Web Vitals 2

Largest Contentful Paint ? Total Blocking Time ? Cumulative Layout Shift ?

/35ms

Oms 0.03

History

Metric details = oM -

Good - Nothing to do here

Time to Interactive

How long it takes for your page to become fully interactive.
A good user experience is 2.5s or less. Learn more.

621Tms

Good - Nothing to do here

Total Blocking Time

How much time is blocked by scripts during your page O
loading process. A good user experience is 150ms or less. | | IS

Learn more.

Good - Nothing to do here

Cumulative Layout Shift

How much your page's layout shifts as it loads. A good O 03
user experience is a score of 0.1 or less. Learn more. o



What about mobile first
iIndexing?



I'll go out on a limb and say that if you think none of your customers use mobile

A M Obl Ie experleﬂCe matt a - devices, your website is probably terrible to use on mobile & people just don't

try more than ca it times before going elsewhere.

the most ©s ns Qs 9 o
A Ranklngs are ImpaCted S John Y¢.0(2Vs)o.¥x @ @JohnMu - Feb 26

On des kto Regardless, for mobile first indexing, we use the site as it's visible on
p smartphones. If it's "desktop-friendly," it's usually still a site that could be

A N u m ber Of mo bl Ie use rS viewed w/zooming & panning (ancient FrontPage sites often work fine with MFl,

for example).

doesnot mat o1 n -

I\/I O b I I e fl rSt . John y%.0(z2Vs)o.¥x & @JohnMu - Feb 26 v


https://search.google.com/test/mobile-friendly

Go gle mobile friendly test § Q

Volume: 6,600/mo | CPC: $6.70 | Competition: 0.01

All News Images Videos Shopping More Settings Tools

G O O g I e Is your web page mobile friendly?

https://www.example.com/mypage

Mobile Friendly

T Mobile-Friendly Test - Google Search Console @

e S https://search.google.com/test/mobile-friendly v
Test how easily a visitor can use your page on a mobile device. ... Designing your websites to be mobile
friendly ensures that your pages perform well on all ...

PageSpeed Insights - Google Developers \
https://developers.google.com/speed/pagespeed/insights/ v

Web Performance. Learn more about web performance tools at Google. Give Feedback. Have
comments or questions about PageSpeed Insights? Discuss on ...

Mobile-Friendly Test - Google Search Console .

Is your web page mobile-friendly?.. Enter a URL to test... Not a valid URL. run test.. No loading issues.
view details. Tested on: May 10,2017 at 11:58 ...




< Mobile-Friendly Test

@ https:/www.crushtherankings.com/

Test results

Page is usable on mobile

This page is easy to use on a mobile device. Learn more

VIEW TESTED PAGE
Details
Crawl
Q Crawled successfully on Mar 14, 2023, 9:34:01 AM v

Additional resources

M Monitor mobile friendliness for your entire site GO TO SEARCH CONSOLE



Core Vitals and Speed Tools

A Checking Core Vitals
A Google Page Speed Insights
A Google Search Console
A GTMetrix(A few free tests/day)

A lmproving Core Vitals
AWPRocket ($50 for 1 site, $250 for unlimited sites)
A Autoptimize(Free)



BREAK OUT:
CONDUCT SPEED TEST

Checking Core Vitals
A Google Page Speed Insights
A Google Search Console
A GTMetrix(A few free tests/day)
Improving Core Vitals
A WPRocket ($50 for 1 site, $250
for unlimited sites)
A_Autoptimize(Free)




GA4: COMING JULY 2023




Comparing metrics:
Google Analytics 4 vs Universal Analytics

What to expect when comparing metrics between Google Analytics 4 and Universal Analytics.

rsal Analytics property. Tt wticle explains the extent t

ol Analytics and Google A

Analyt : 4 propecty against tf e N your Ur
wot hy

Total
Users

Pageview
New
Users

Unique
Active pageview
Users

Session

Purchases




Session/Traffic based Acquisition

GA4

Session/
Traffic Conver-
based sions
Acquisition
Bounce
Rate
Total
Events
Engagem
-ent Rate
Y Event
count

cnorawl

Make smarter SEO decisions




GOOGLE ANALYTICS 4 RESOURCES

o o I


https://support.google.com/analytics/answer/10089681?hl=en
https://developers.google.com/analytics/devguides/collection/ga4
https://support.google.com/analytics/answer/10759417

Setting up GA4



